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1 HOACHUTEJIBHASA 3AIIMCKA

1.1 Ob6aacTh NpUMeHEeHHs TPOrPaMMBbI

PabGouass mporpamma yuyebnoro mpeamera CI.02  «MHOCTpaHHBIM S3BIK B
npodeccnoHabHON cdepe» SABISETCS YacThi0 00pa30BaTEIbHOW MPOTPAMMBI  TOJITOTOBKU
CIEIMAJIUCTOB CPEJHEro 3BeHa, pa3paboranHoi B coorBerctBHM ¢ DPI'OC CIIO mno
cnenuansHoctu 42.02.01 Pexnama

1.2 MecTo npeaMera B CTPYKTYpe NPOrpaMMbl OATOTOBKH CHIENMAJHCTOB CPeIHero
3Be€HA/NMPOrpaMMbl MOATOTOBKH KBAJU(PUIUPOBAHHBIX PA00YHX, CJIYKAIHUX

VYuebnsrii npeamer CI'.02 «MHOCTpaHHBIH A3bIK B IPOpECCHOHATIBHON chepe» BXOIUT B
paznen «O0meodpa3oBaTelbHbIC TPEAMETHI 00111E00Pa30BATEIHHOTO YIYEOHOTO ITUKIIAY.

1.3 Ileib ¥ IUIAHKPYEMbI€e Pe3YJILTATHI 0CBOEHHST TUCIHHILTHHbI

[Io wrToram OCBOEHHS TUCHMIUIMHBI, OOyYaroIIMecss OJDKHBI IPOJEMOHCTPHPOBATH
pe3yabTaThl 00y4eHUs, COOTHeCEHHbIE ¢ pe3yabTaramu ocBoeHus OOIl CIIO, npuBencHHbIC B
TabIHIE.

Kon Ymenus 3uanus

KOMIIeTeH M

OK - 01, 04, 09 | BeiOupaTh criocoObI peIIeHus 3HaTh: Jekcuueckuii (1200 - 1400
3a/1a4 MpoQecCHOHATBHON JIEKCUYECKUX €JIMHUIL) U
JeSTeIbHOCTH PUMEHUTENEHO K rpaMMaTHYEeCKHI MUHUMYM,
Pa3IMYHBIM KOHTEKCTaM; HEOOXOIUMBIN JUTS YTCHHUS
D¢ dexTuBHO B3aUMOACHCTBOBATh | U MEPEBOA (CO CIOBapeM)
1 paboTaTh B KOJUICKTHBE U WHOCTPAHHBIX TEKCTOB
KOMaH/Ie; npodeccHoHaNbHOM HAPaBIEHHOCTH;
[Tonp30BaTbes npodeccuoHaNbHON
JOKyMEHTAaIMel Ha
rOCy/IapCTBEHHOM M HHOCTPAaHHBIX
SI3BIKAX.




O0bem yueOHO JUCUMILIMHBI M BU/bI YU4eOHO# padoThl

Buj yueOHoit paboTnl

O0BbeM 4acoB

MaxkcumaJjibHasi ydeOHasi HArpy3Ka (Bcero) 144
O0s3aTesibHAs ayAUTOPHasi ydeOHasi HArpy3Ka (Bcero)

MPAKTUYECKHUE 3aHITUS 89

IIPAKTUYECKUE 3aHITUS

CamocrosTenbHas padoTa 00ydarommxcs 55

HuddepenurpoBanHblil 3a4eT




2.2 TemaTHYeCKHUIl MJIAH U COJAePKaAHUE Y4eOHOMH TUCHMIIIMHBI

Koabl
KOMITETeHIINH,
HanMenopanme Coaepixanue yueO0HOro MaTepuania u O0beM | ¢GopMHpPOBaHHIO
(opMbI OpraHu3zanum AeATeJIbHOCTH B KOTOPBIX
pa3iesioB U TeM
o0yyarommxcs yacax CIoco0CTBYeT
3J1eMeHT
NMPOrpaMMbI
1 2 3 4
Pa3nea 1. Introduction course 37
Conep:xkanue y4eOHOro MaTepuaJia
Tema 1.1. Ipaxmuueckoe 3anamue Ne 1. Types of
Pronouns. pronouns: personal, possesive,
Numerals. demostrative.
Ipaxmuueckoe 3ansimue Ne 2. Numerals: OK -01, 04, 09
ordinal & cardinal
Ipaxmuueckoe 3ansamue No 3. 10
Eglish Alphabet
Ipakmuueckoe 3anamue Ne 4.
Prepositions
Ipaxmuueckoe 3ansimue Ne 5. 10 be
Conep:xanue yueOHOro MmaTepuaJia
Tema 1.2. Ipaxmuueckoe 3ansamue No 6.
To be. there is \there are
Thereisthere are. | Ilpakmuueckoe 3ansimue Ne 7. to be positive OK -01, 04, 09
Time. Ipakmuueckoe 3ansmue Ne 8. Time 13
Ipaxmuueckoe 3anamue Ne 9.
Revision:Test
Pa3znen 2. Types of Advertising
Conep:xanue yueOHOro marepuaJia
Tema 2.1. Ipakmuueckoe sansmue Ne 10.
Unit 1 Vocabulary: r\tr r\tr.,Grammar: to be.
Importance of IIpaxmuueckoe 3ansmue Ne 11. OK -01, 04, 09
Advertising. Writing: How to Make Advertising
Effective. Grammar: Present Simple. 8
Ipaxmuueckoe 3ansmue No 12,
Reading: Importance of Advertising.
Grammar: plural nouns.
Ipaxmuuyeckoe 3anamue No 13.
Speaking: dialogue.
CamocrosiTesbHas padora
00y4YaKOIIMXCH. 3
Group project: Importance of Advertising
in Vladivostok.
Conep:xanue yueOHOro marepuaJia
Tema 2.2 Ipaxmuueckoe sansmue Ne 14. Vocabu- OK - 01, 04, 09
Unit 2 lary: r\tr., Grammar: Present Simple
Types of positive.
Advertising. Reading: Print and Marketing Advertising
Introduction. Grammar: Present Simple negative.
Print and Speaking: dialogue.




Marketing Ipaxkmuueckoe 3anamue Ne 15. Writing: 3
Advertising. Preference of Print Advertising.Grammar:
Present Simple questions.
Pa3znen 3 Public Service and Media Advertising 52
Coaepsxanue yueOHOro MaTepuaJa
Tema 3.1 Ipaxmuueckoe 3ansmue Ne 16. Vocabu-
Unit 3 lary: r\tr.. Grammar: Modal verbs. Can\
Public Service Could. Reading: Public Service and
and Media Media Advertising.
Advertising Ipaxmuueckoe 3ansmue Ne 17. Reading:
Public Service and Media Advertising. OK -01, 04, 09
Grammar: Passive voice Present Simple.
Ipaxmuueckoe 3ansamue Ne 18. 10
Speaking: dialogue.
Ipaxmuueckoe 3anamue Ne 19.
Writing: Preferable Type of Advertising.
Ipaxmuueckoe 3ansmue Ne 20. Speak out:
Preferable Type of Advertising in
Vladivostok.
CamocrosiTesibHas paboTa
00y4aroImMXxcs. 5
Discussion in a small groups: Online
Advertising nowadays.
Conep:xanue yueOHOro marepuaJia
Tema 3.2. Ipakmuueckoe 3ansmue Ne 21.
Unit 4 Vocabulary: r\tr.. Grammar: Passive voice OK -01, 04, 09
Broadcast Present Perfect Tense.
Advertisingand | IIpaxmuueckoe sansmue Ne 22. Reading:
Radio Broadcast Advertising and Radio
Commercials Commercials 10
Ipaxkmuueckoe 3ansmue Ne 23. Speaking:
dialogue. Grammar: Present Perfect Tense.
Tpaxmuueckoe 3ansimue Ne 24. \Writing:
Radio Commercials.
Ipaxmuueckoe 3anamue No 25
Watch out a movie Radio Commercials.
Paznen 4 Television and Online Advertising
Tema 4.1. Ipaxmuueckoe 3ansimue Ne 26. OK -01, 04, 09
Unit 5 Television |Vocabulary: r\tr.. Grammar: Passive voice
and Online Past Simple Tense.
Advertising

Ipaxmuueckoe 3anamue No 27.
Reading: Television and Online
Advertising.

Ilpakmuueckoe 3auamue Ne 28.
Speaking: dialogue. Grammar: Could\Will
in polite requests.

Ilpakmuueckoe 3ansmue Ne 29
Writing: TV and Online Advertising.

Ilpakmuueckoe 3ansmue Ne 30

Speak up TV and On line Advertising.




Conep:xanue yueOHOro MmarepuaJia

Tema 4.2. Ipaxmuueckoe 3anamue Ne 31
Unit 6 Vocabulary: r\tr.. Grammar: Passive voice. OK -01, 04, 09
Outdoor Present Continious Tense.
Advertising IIpaxkmuueckoe 3anamue Ne 32
Reading: Outdoor Advertising. 12
Ipaxmuuyeckoe 3ausmue No 33
Speaking: dialogue.
Ipakmuueckoe 3ausmue Ne 34
Writing: Providing Additional Information
on Outdoor Advertising.
CamocrosiTebHas pabora
o0yyarommxcsi
Report: Discuss the problems of outdoor 5
advertising according to plan: a) definition
b) forms c) the ways of making it
successful.
Pasznen 5 Product Placement Advertising. Covert Advertising 32
Conep:xanue yueOHOro marepuaJia
Tema 5.1. Ipaxmuueckoe 3anamue Ne 35
Unit 7 Vocabulary: r\tr.. Grammar: Passive voice
Product Future Simple Tense. Speaking: dialogue. OK -01, 04, 09
Placement Ipaxmuueckoe 3anamue No 36
Advertising. Reading: Product Placement and Covert
Covert Advertising.
Advertising Ipaxmuueckoe zanamue Ne 37 8
Writing: Reports on Product Placement
and Covert Advertising.
Ipakmuyeckoe 3ansimue Ne 38
Writing: Product Placement and Covert
Advertising.
Tema 5.2. Ipaxmuueckoe 3ansamue Ne 39 OK - 01, 04, 09
Unit 8 Vocabulary: r\tr.. Grammar: Infinitive of
Public Service Purpose.
Advertising IIpakmuueckoe 3ansmue Ne 40

Speaking:dialogue.

Ipaxmuueckoe 3anamue No 41
Reading: What is Public Service
Advertising.

Ipaxmuuyeckoe 3anamue No 42
Writing: Write about how you will create
the announcement.

Ipaxmuueckoe 3ansamue Ne 43
Speaking: tell about the requirements for
writing announcements.

Pa3znen 6 Strategies of Advertising

Tema 6.1.
Unit 10
Definition and

Ipakmuueckoe 3auamue Ne 44
Vocabulary: r\tr.. Reading: Definition and
Concept of Advertising Strategies




Concept of

Ilpaxmuueckoe 3anamue Ne 45

Advertising Speaking: dialogue. Writing: Write your
Strategies view on the concept of advertising
strategies and present it in the classroom.
Unit 11 IIpaxmuueckoe sansmue N 46 OK-01, 04,09
How to Develop | Vocabulary: r\tr.. Grammar Present Simple
Advertising Tense.
Strategies IIpaxmuueckoe 3anamue Ne 47
Speaking: dialogue. Reading: Phased
Development of Advertising Strategies.
Ipaxmuueckoe 3ansamue No 48
Speaking: dialogue. Writing: Write a
summary of the stages in developing
advertising strategies.
Tema 6.2. Ipaxmuueckoe 3anamue No 49
Unit 12 Vocabulary: rtr.. Learn the vocabulary of
More on the business English. Analyse the origin of
Stages of words.
Developing IIpaxmuueckoe 3ansmue Ne 50 OK -01, 04, 09
Advertising Reading:Further Stages of Developing
Strategies Advertising Strategies.
Ipaxmuueckoe 3anamue Ne 51
Speaking: dialogue.
Ipaxmuueckoe 3ansamue No 52
Writing: Other Stages of Developing
Advertising Strategies.
Ipakmuyeckoe 3ansimue Ne 53
Writing: write and present your dialogue
in the classroom as a role — playing game.
Pa3znen 7 Strategies of Persuasion in Advertising. Glittering
Generalities
Tema 7.1. Ipakmuueckoe sanamue Ne 54
Unit 13 Vocabulary: r\tr.. Grammar: Adjectives:
Strategies of degrees of comparision.
Persuasion in IIpaxmuueckoe 3anamue Ne 55
Advertising. Speaking: dialogue.
Glittering IIpaxmuueckoe sansmue Ne 56 OK - 01, 04, 09
Generalities Writing: Essay on Glittering generalities.
Ipaxmuueckoe 3anamue Ne 57
Discussion:Strategies of Persuasion in
Advertising in Russian Federation.
Ipaxmuueckoe 3anamue Ne 58
Speaking: What other slogans for
commercials with Glittering generalities
do you know?
Tema 7.2 Ilpaxmuueckoe 3anamue Ne 59
Unit 14 Vocabulary: r\tr.. Grammar: some any
Transfer. Ipakmuueckoe 3ansamue Ne 60
Testimonials Reading: Transfer Strategies and

Testimonials in Advertising.




Ilpaxmuueckoe 3anamue Ne 61
Speaking: dialogue. Grammar: I"d like.

Ipaxmuueckoe 3ansamue Ne 62
Reporting: Which strategy would you
prefer? Discuss this problem in pairs or
small groups.

Ipaxmuueckoe 3anamue Ne 63
Writing: Write an essay on transfer
strategies and testimonials in advertising.

OK -01, 04, 09

Pa3znen 8 Appeal

23

Tema 8.1
Unit 15
Appeal

Ipaxmuueckoe 3ansmue Ne 64
Vocabulary: r\tr.. Reading: Appeals

Ipaxmuueckoe 3anamue Ne 65
Speaking: dialogue. Grammar: other,
another.

Ipaxmuueckoe 3ansimue Ne 66
Writing: Essay on Types of Appeals .

CamocrosiTesibHasi paboTa
o0yyarommxcsi

Choice between Transfer Strategies and
Testimonials. Discuss this problem in pairs
or small groups.

OK -01, 04, 09

Tema 8.2
Revision

CamocrosiTesibHasi paboTa
o0yyarommxcsi

Project Work.

Work in small groups. Choose any type of
adverting and make a

project about it according the following
plan:

1. Title page

2. Content 3. Abstract, 4. Description of
project and its results:

a) introduction;

b) view of literature;

) main part: vocabulary, listening,
reading, talk (monologue and
dialogue), writing.

OK - 01, 04, 09

Paznen 9 Marketing and Advitising

Tema 9.1

Unit 16
Advertising in the
Modern World

Ipakmuueckoe 3ansimue Ne 67
Vocabulary: r\tr.. Reading: Advertising in
the Modern World.

Ipaxmuueckoe 3ansmue No 68
Speaking: Advitising All Over the World.

Ipaxmuueckoe 3ansimue Ne 69
Writing: Essay History of Advertising.

Ipaxmuueckoe 3ansmue No 70
Reporting: Advertisiment as a Service.

Ilpakmuuecxoe 3anamue Ne 71
Reporting: Social benefits.

OK - 01, 04, 09

IIpomexxyTouHasi atrectanus 1uddepeHIIMPOBAHHBINA 3a4eT

Bcero:

144

10




3. YCJIOBUSA PEAJIN3AIINA TPOT'PAMMBI JIMCHUIIJIMHBI

3.1. TpeboBaHusi K MUHUMAJBLHOMY MATEPHAIbHO-TEXHHYECKOMY 00ecreqdeHH 0
Peanuzanus y4eOHOI nuCHUIUIMHBI TpeOyeT Hamuuus yueOHoro kaOunera «MHOcTpaHHOTO
SI3BIKAY.

O6opynoBanue yueOHOT0 KaOMHETA!

- IOCAJIOYHBIE MECTA MO KOJUYECTBY 00YUArOIINXCS;

- pabouee MECTO Mpero1aBaTers;

- KOMIUICKT Y4eOHO-HAMISIHBIX TTocoOmii «CTpaHOBEICHHEY;

- FpaMMaTU4YeCKUe TaOIHUIIbI;

- TUIAKTHYECKUE MaTePHAIIBL;

- IOCOOUS 17151 MyJIbTUMETUIHHOTO 000pYI0BaHHUS.

- METOJUYECKHE PEKOMEHIAIMNY 10 CO3/IaHUIO MPE3EHTAINI

-METOAMYECKHE PEKOMEHJAINH [0 IPaMMaTHKE aHTJIHMICKOTO S3bIKa

TexHuueckue cpencTra 00yueHus:

MynsTumenanitabiii koMiuiekT (mpoekrop CASIO XJ-V2, skpan LUMIEN Eco Picture) — 1 mr.,
nepcoHanbHbIH kommbioTep Lenovo ThinkCentre - 21 wir., naymauku Sanako SLHO7 — 21 .,
kosionku Microlab 2.0 SOLO4C — 1 wr., cron — 21 wrT., ctyn — 21 .

JIn1eH3MOHHOE MPOrpaMMHOE OOecIieueHHe:

OC Windows 10, Microsoft Office 10, Nibelung 3.8, Toefl, ciosapu — Multitran, ABBY'Y Lingvo

3.2. UudopmaunonHoe odecrieyeHue 00yueHus
Ilepeyenb pexoMeHayeMbIX yueOHbIX H3AaHui, WHTepHeT-pecypcoB, JAONMOJIHUTEIbHOM
JIUTEPATyphbl

OcHOBHBbIE HCTOYHUKH

1. bensieBa, JI. A. VIHTepakTUBHbIE CpeACTBAa O0YUEHUs MHOCTPAHHOMY SI3bIKY. MIHTepakTUBHas
JocKa: yuyeOHoe mocolue misg cpemnero mnpodeccuonanbHoro oopaszosanus / JI. A. bensesa. -
Mocksa: M3parensctBo FOpaiit, 2023. - 157 c. - (IlpodeccuonansHoe obpazoBanue). - ISBN
978-5-534-11037-1. - Tekct: anekTponHbli // OOpa3zoBatenbHas miargopma FOpait [cait]. -
URL: https://urait.ru/bcode/518136

2. I'ypee, B. A. Anrmmiickuii s3bIK. ['pammarnka (B2): yueOHHK M MPaKTHKYM JJIsl CPETHETO
npodeccuonaigpHoro oopasosanusi / B. A. I'ypees. - Mocksa: UsnarensctBo FOpaiit, 2023. -
294 c. - (IlpodeccuonansHoe odpazoBanue). - ISBN 978-5-534-10481-3. - TekcT: 251eKTPOHHBII
// Obpa3zoBarenbHas miatdopma KOpaiit [cait]. -

URL: https://urait.ru/bcode/516727

3. Komapos, A. C. Meroauka o0yueHHs aHIJIMHCKOMY A3bIKY. VIIphl U IIbeChl: yueOHoe mocodue
s cpeiHero npodeccuonansHOro odpazosanus / A. C. Komapos. - 3-e u31.,

nepepabd. u gomn. - MockBa: M3parensctBo IOpaiit, 2023. - 156 c. - (IIpodeccronanbhoe
obpazoBanme). - ISBN 978-5-534-06765-1. - Tekct: smekrpoHHbId // OOpazoBaTenbHas
uatdopma IOpaiit [caiit]. - URL: https://urait.ru/bcode/516180

4. KypsieBa, P. 1. Aunrnuiickuii s3bIk. JIekcuka ¥ rpamMmaTHka : y4eOHUK JJIsl CPEIHEro
npodeccronanpHoro oopazosanus / P. . Kypsesa. - 8- u3a., ucnp. u norm. - Mocksa :
NznarenbctBo FOpaiit, 2023. - 497 ¢. - (ITpodeccnonansroe odpazoBanue). - ISBN 978-5- 534-
16553-1. - Tekcr: snekTponHbii // OOpa3zoBatenbHas miatdopma HOpaiit [caiit]. - URL:
https://urait.ru/bcode/531289
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https://urait.ru/bcode/518136
https://urait.ru/bcode/516727
https://urait.ru/bcode/516180
https://urait.ru/bcode/531289

6. HeB3opoga, I'. /1. Anrnuiickuii s3pik. ' paMmaTika: yaueOHOE TocoOue 1Jisi CpeTHero
npodeccronansHoro obpaszosanus / I'. JI. He3oposa, I'. . HukurymkuHa. - 2-¢ U3/1., HCIOpP. U
not. - Mocksa: UznarensctBo FOpaiit, 2023. - 213 c. - (IIpodeccrnonanpHoe

oOpazopanue). - ISBN 978-5-534-09886-0. - Tekct: snekrponnbiii // OOpa3oBarenbHas
iatdopma IOpaiit [caiit]. - URL: https://urait.ru/bcode/513406

7. Toxapesa, H. /I. AHIIHACKUI SI3BIK IS H3YYAIOIIMX UCTOPHUIO U KyIbTypy Poccun (A2-B2).
Russia as it is: yueOHoe mocodue j1si cpeiHero npodeccHoHaIbHOTO 00pa30oBaHus /

H. JI. Tokapesa. -2-e u3n., ucrp. u aoim. - Mocksa: MznarensctBo FOpaiit, 2023. - 297

c. - (Ilpodeccuonanproe obOpazoBanme). - ISBN 978-5-534-09563-0. - Tekcrt:
anekTpoHHbIN // OOpa3oBarenbHas miaTdopma FOpaitt [caidt]. —

URL: https://urait.ru/bcode/516981

JlonoJiHUTeIbHASA JUTEepaTypa

1. ApxunoBuy, T. 1. Aurnuiickuii si3bIk st rymanutapue (B1). B 2 u. Yacte 1: yueOHuK u
NPaKTUKYM JUIS CpeiHero mpodeccruoHanbHoro oopazoanus / T. I1. Apxunosuy,

B. A. KopotkoBa. - Mockpa: MsmarensctBo HOpaiit, 2023. - 383 c. - (IIpodeccuonaibaoe
oOpazoBanue). - ISBN 978-5-534-16366-7. - Tekct: snexkTpoHHbIi // OOpazoBaTenbHast

wiatdopma Opaiit [caiit]. - URL: https://urait.ru/bcode/530886

2. Apxunosuy, T. I1. Anrnuiickuii s3b1k it rymanuTapues (B1). B 2 u. Yacts 2 : yueOHUK U
MPaKTUKYM JIJIsl cpeiHero npodeccuonanbuoro oopazosanus / T. [1. Apxumnosuy,

B. A. KopotkoBa. - MockBa: M3natensctBo IOpaiit, 2023. - 452 c. - (IIpodeccuonanbnoe
obpazoBanmue). - ISBN 978-5-534-11031-9. - Tekcrt: anexkTpoHHbIH / OOpazoBaTenbHas

iaropma FOpaiit [caiir]. - URL: https://urait.ru/bcode/516604
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4 KOHTPOJIb U OLIEHKA PE3YJIbTATOB OCBOEHUS YYEBHOM

JUCHUIIINHBI
Pe3yabTarnl 00yuyeHust Kpurepumu onenku MeTobl OLIEHKHU
YMenus: BrafeHne rpaMMaTHUecKuM u | TPAKTHYCCKUE 3aHSATHS:
TOBOpEHHE: JNIEKCHYECKIM MUHHMYMOM. Oecema/mucKyccusl.
— BECTH JWAIOr (IMAlor pac- | BzaumopeiictBue ¢ obecenuu- | COCTABIEHHE IMAIOTOB
CIIPOC, NHanor-oOMEH MHCHHSIMH | kom (yMeHHE JIOTMYHO u | B [apax.

/CY)KICHUSMU, TUATIOT—TI00YXK/Ie-
HHUE K JEWCTBUIO, DTHKCTHBIN
IUajor M HMX KOMOWHAIIMHM) B
CUTyalusaX  O(QUIHAIBHOIO |
HEOPUIMATLHOTO  OOIICHHUS B
OBITOBO, COLMOKYJIBTYPHOU U
y49e0HO-TPYI0BOU chepax,
UCTIOJB3Ys apryMEHTAIIHUIO,
SMOIMOHAIBHO-OIICHOYHBIE
CpE/ICTBA;

CBSI3HO
co0Ir01aTh

BCCTH

Oeceny,

OUYEpPEAHOCTh IPU OOMEHE per-
JMKaMH, J1aBaTb apryMEHTH-

pOBaHHBIE U

pa3BepHyTHIC

OTBETHI Ha BOMPOCHI cobece-
HUKA, YMCHHC HA4aTh W TOJ-
JepKUBaTh Oeceny, a TaKKe
BOCCTAaHOBUTh €€ B ClydYae
c0osi: Iepecrpoc, yTOuHEHHE).

— pacckasblBaTb, PAacCyKIaTb B
CBSI3U C M3YYEHHOM TEMaTHKOM,

CoOironerune oonema

BBbICKA3bIBaHUA, COOTBETCTBUC

MPAKTUYECKUE 3aHSTHS,
JIOKJaAbl TIO OIpese-

— IIOHUMATb OTHOCHUTCIIBHO ITOJIHO

IMNOHUMAaHHEC MPOCITYHIAHHBIX

MpoOJIEMAaTUKON  MPOYUTAHHBIX/ | TEME, OTpakEHUe BCEX | JICHHOW Teme, HHTEp-
MPOCIIYIIAHHBIX TEKCTOB; OIMUCHI- | ACIEKTOB, YKa3aHHBIX B aKTUBHAs TpE3EHTAIus],
BaTh COOBITHS, W3JIarath (DaKkTHI, | 3aJaHUU.. TECTBHI.

JIeJIaTh COOOICHHUS;

ayJIMpOBaHUE: ITonHoe WM  YacTUYHOE MPAKTUYECKUE 3aHATHS,

JHUCYKYCCHS IO TIPOC-

— YHATaTh AyTCHTUYHBIE TEKCTHI
pasHbIX cTuwied (myOiauuucrudec-
KHe, XyIO0XXECTBEHHBIE, HAayJHO-
MOMYJISIPHbIE M TEXHUYECKUE),
UCTOJNb3ysl  OCHOBHBIE  BHUJbBI
yTeHUs] (O3HAKOMMTEIbHOE H3Y-
qarolee,  MPOCMOTPOBOE/IOUC-
KOBO€) B 3aBUCUMOCTH OT
KOMMYHUKATHBHOH 33]1a4H;

uHpopMalu U

HU3BJICUYCHUC

IJIaBHOM MBICIIH U3 TEKCTA.

(001t cMBICIT) BBICKAa3bIBaHMSI HA | IMAJIOTOB UM COZAEpIKaHHE MOTpY y4eOHBIX
M3y4aeMOM MHOCTPAHHOM SI3bIKE B | (DUIIBMOB. ¢GUIBEMOB.

Pa3IMYHbIX CUTYalUsX OOIEHUS;

YTEHUE ITonnmanue IPOYUTAHHON | MPAKTUYECKUE 3aHATHUSA,

IIPOCMOTPOBOE U IOUC-
KOBO€ UTEHHE TaserT-
HBIX, KYPHAIbHBIX
crareii (co cioBapém,
0e3 cioBaps)

OUCbMCHHAA pCyb

— OIIMUChIBATh SBJICHUA, CO6LITI/IH,
nsjgaraTtb (baKTI)I B IIUCBbMC
JIMYHOTO U ACJIOBOI'0 XapaKTepa,

YMeHue coznaBaTh pa3BeEpHY-
ThIE IIPEIOKEHUE C UCIIOIIB30-

BaHHEM

IrpaMMaTH4YCCKHUX

KOHCTPYKIMHA W JIEKCHKH, C
AJIEMEHTaMU PACCYKICHUS.

IIPAKTUYECKHUE 3aHATHSL:
MUCbMEHHBIE
yIpakHEHUs,
COYMHEHHUSI.

TECTHI,

3Hanus:

— 3HAUYCHUS HOBBIX JICKCHYCCKUX
CAMHUI, CBA3aHHBIX C TeMaTHKOfI
JAaHHOT'O dTama M C COOTBETCT-
BYIOH_II/IMI/I CHTyaHHHMH 06H.[€HI/I$I;
— TeKCTBI, TOCTPOCHHBIC HA S3bI-

Oyenxa “5” — (91%- 100%) —
BbicKka3bIBaHUsI  COOTBETCTBY-
10T TEMe, UCTIOJb3YeTCs JICKCHU-

Ka II0 OIpEIeICHHOU

TEME,

HCIIOJIB3YIOTCA BCEC I'paMMaTH-

4eCKM  KOHCTPYKIUH,

HET

MIPaKTUYCCKHUE 3aHATHA,
MOHOJIOTHYECKad pCyb,
AUajlorudccKkas p€ub
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KOBOM MaTepHualleé U TOBCEIHEB-
HOTO MPO()eCCHOHAIBHOTO 001IIe-
HUS, B TOM YHCJIC HHCTPYKIIMH H
HOPMATHUBHBIC JIOKyMEHTHI IO

npodeccusM U CHeIHATLHOCTSIM
CIIO

rpyoBIX (hoHETHYECKUX
OLINOOK.

Oyenka “4” — (91% -81 %) —
CTaBHUTCS, KOTJIA €CTh HEMOoJ-
HBII 00BbEM BBICKA3bIBAHUA,
BBICKAQ3bIBAaHUSI  COOTBETCTBY-
I0T TeMe, HE OTPa)KE€HbI HEKO-
TOpbIE TEMBl yKa3aHHbBIC B
3aganuu. Jlekcuueckue omino-
KA HE3HAUUTENbHBIC, JIOITYCKa-
10TCsl (POHETHUYECKHE OIMMOKH.
KoMmmyHukanus HEMHOT'O
3aTpyJaHEeHa.

IMPAKTUYCCKUEC 3aHATHA,
IIMCBMO

Oyenka “3” — (81% -71 %)
HE3HAYUTENbHBIA 00BEM BBIC-
Ka3bIBaHUS, KOTOpOE HE B
IIOJIHOM MEpE COOTBETCTYET
TeMe, He OTpa)K€Hbl HEKOTO-
pple  acmeKkThl B  33/aHUU.
Bbonbiioe konmu4ecTBo TpyoBIx
JIEKCHYECKUX W TpamMmaruyiec-
KHUX omubok. Peub BocmpuHuU-
MaeTrcs ¢ TPYJAOM Hu3-3a 00Jb-
IOr0 Koiu4ecTBa (OHeTHYeC-
KHX OIIUOOK.

Oyenxa “2” — (nuoce 71%)
MOJTHOE OTCYTCTBHE TIOHUMa-
HUS JTaHHOW TEMBI, TOJTHOCTHIO
HE  OTPaXeHbl  TpaMMaTH-
YeCKOe U JIEKCHMUYECKOe TOHU-
MaHHE YCBOEHHOTO MaTepHa-
na. Peup alcomoTHO He
BOCTIPUHUMAETCH, MIOJTHOE
OTCYTCTBHE (boHETHYECKUX
HABBIKOB.

I[J'ISI OLCHKU JOCTUKCHUS 3aIJIAHUPOBAHHBIX PC3YJILTATOB 06y‘-ICHI/I51 MO JUCHUILIINHE

pa3zpaboTaHbl

KOHTPOJIbHO-OLICHOYHBIC

cpeicTBa IS

IIPOBEACHUS

TEKYIIETO KOHTPOJIA U

HpOMCXCYTOqHOﬁ aTTeCTallu, KOTOPBIC MIPUJIAratOTCs K paGoqeﬁ nporpamme.
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MHNHOBPHAYKHN POCCHUN
BJIIAJIMBOCTOKCKUN T'OCYJAPCTBEHHBI YVHUBEPCUTET

KOHTPOJIbHO-OUEHOYHbLIE CPE/ICTBA

JUTSl IPOBECHUSI TEKYIIET0 KOHTPOJISI U MPOMEXKYTOUYHON aTTecTalluu
10 y4eOHOW TUCIUTIIMHE

CI'.02 MHocTpaHHBIH S3BIK B TPOPECCUOHATBHOM €SI TEILHOCTH

IIPOTPAMMBI ITIOATOTOBKH CITEIIHAINCTOB CPEAHETO 3BEHA
42.02.01 Pexiama

®dopma 00ydeHHUs: OUHas

Haxonka 2026
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KoHTpobHO-OLIEHOUHBIE  CpeACcTBa  JUIsl NPOBEACHHUS  TEKYIIET0 KOHTPOIA U
MPOMEKYTOUYHOW arrectanmu 1o ydeOHoi mucnurmuHe CI.02 «MHOCTpaHHBIN S3BIK B
npoeCCUOHATTLHON IETETLHOCTH pa3padoTansl B cOOTBETCTBUU ¢ TpeboBanusmu ®I'OC CITIO
no crenuanbHocTH / mpodeccun 42.02.01 Pexnama, yTBEp)KIEHHOTO MpPHUKa30M MHHHCTEPCTBA
npocsemeHust Poccuiickoit deneparmu ot 21.07.2023, Ne552, mpumepHOi 00pa3oBaTenbHOIM
porpamMMoii, pabodeli mporpaMMoi yueOHOW TUCIIUIUIUHEI.

Pazpabotuuk(u): JI. B. JloryHoBa, mpemnogaBaTesnb

PaccmoTpeno n 0100peHo Ha 3acelaHiH IPEIMETHO-IIMKIOBOH KOMUCCHH

[Tporoxoin Ne 9 ot «17» mas 2026 T.

IIpencenarens 11K B. B. [Inaxomuna
HOONUCH
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1 O6urme cBenenus

KontponbHo-onienounsie cpencrsa (nanee — KOC) mpenHasHaueHbl JUisi KOHTPOJS U
OLIEHKH 00pa30BaTENbHBIX JOCTHKEHUH OOy4YaromUXCs, OCBOMBIIMX TNPOTpaMMy Y4eOHOMH
mucturmuHbl CI1.02 «IHOCTpaHHBIN S3bIK B TPO(PECCHOHAILHON JASATEITHHOCTHY

KOC Bkmo4aoT B ce0st KOHTPOJIbHBIE MaTepUAIIbI AJISl IPOBEJCHUS TEKYIIETO KOHTPOJIS
YCIEeBAaEMOCTH U MPOMEKYTOUHOHN aTTeCTAallMU MO AUCLUUILIIMHE, KOTOpas MPOBOIUTCS B (popme
Qg QepeHIIMPOBaHHOTO 3a4éTa / K3aMeHa (C MCIOJIb30BAaHUEM OI[CHOYHOTO CPEJICTBA - YCMHbIL
ornpoc B ¢opMe OTBETOB Ha BOMNPOCHl OMIIETOB, YCTHBIM ompoc B (opme coOecenoBaHus,
BBINOJIHEHUE MMCHhbMEHHBIX 33/1aHUI, TECTUPOBAHHE)

2 Ilnanupyemblie pe3yabTaTbl 00y4YeHUs] MO AUCUHUIIHHE, 00ecleYHBAIOIINE
pe3yJbTAThI 0CBOCHHSI 00Pa30BaTEJbHON MPOrPaMMBbl

Kon
Kon pe3yib .
OK. TK! Tara HaumenoBanue pe3ynpTaTa 00y4eHus
’ 00y-
yeHus’
OK-1-10 3HaTh: Jiekcuueckui (1200 - 1400 mexcuYecKux €IUHMII) M rpaMma-
31 TUYECKUN MUHUMYM, HEOOXOAMMBIN JJIsl YT€HUs U epeBoa (Co cIoBa-
peM) HHOCTPAHHBIX TEKCTOB MPOPECCHOHATBHON HAPABICHHOCTH;
V1 yMeTb: o0marbesi (YCTHO U MHUCbMEHHO) Ha MHOCTPAHHOM  SI3BIKE Ha
po(heCcCHOHATILHBIC U TIOBCETHCBHBIC TEMBI.
yy | TEPEBOMHTE (co cioBapem) MHOCTpaHHbIE TEKCTHI MPOodecCHOHaTBLHON
HaIpaBJIEHHOCTH.
V3 CaMOCTOSITENILHO COBEPIIIEHCTBOBATh YCTHYIO U MUCHbMEHHYIO Peyb.
V4 MOTOJIHATH CJIOBAPHBIN 3ar1ac.

1. ¢ coomeemcmeuu c paboueii npozpammoti yuebnoii Oucyuniunbl

3 CooTBeTcTBHE OLIEHOYHBIX CPEICTB KOHTPOJIMPYEMBbIM pe3yJibTaTaM 00y4eHus!

3.1 CpeactBa, npuMeHsieMble J1Jisl OLeHKH YPOBHS TeOpPeTHYeCKOH MOAT0TOBKH
Kon HaunmeHoBaHME OLIEHOYHOTO CPECTBA U
Kpartkoe KOC3
HauMeHoBanue | PE3Y , MIpe/ICTaBJICHHE €ro B
paszena JIBTA ITokazaTennp” oBlIaIEHUS
(mozyast) / Ta pe3yabTaTaMu 00y4YeHus Texymmii [Ipomexxyrounas
TCMbI 06yu KOHTpOITE aTTecTamus’
JICITUTUTAHBI
CHUS
Pasgen 1 Introduction course
Tema 1.1 Cnoco6HOCTh CHOPMYITHPOBATH VerHeil  Ompoc VYrpaxueHus st
Pronouns 31 | mpaBHUJIO HA MOPSIKOBBIE U PO% | camocrosTensHoit
KOHCTIEKT JICKIIH.
Numerals KOJINYECTBEHHBIE YHCIUTEIILHBIE paboThI.
CPCno Teme CriocoOHOCTD BBIJIETATH YceTHBIN onpoc, YrpaxHeHus Ui
11 32 | mOpsAAKOBBIE M KOJMYECTBEHHBIE| BBITOTHEHHS CaMOCTOSITENIbHOM
YHCITATEITHHBIE. yIpaXHEHU N paboThI.
CnocoOHOCTh TPUMEHSITh . VYnpaxxHeHus B
YcrHblii onpoc,
MOPSAAKOBBIE U KOJINYECTBEHHbIE napax
A BBITIOJTHEHUS
YHUCIIUTENBHBIE B [IOBCETHEBHOM .
yIIpaKHEHUH
o0LIeHNH.
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Kon

HaumeHoBaHHE OIIEHOYHOTO CPEJICTBA U

HaI/IIIf/I%EIl{TgBanHI/Ie pe3sy npescrasienue ero B KOC?
pazznena JbTa [Toxa3zaTesn? OBJIaIEHUS
(Moélyﬂﬂ) / Ta pe3yabTataMu 00y4eHus Texymmmii IIpomexxyrounas
z[Hc;HI\r/I[;IHHH o0yu KOHTpOIE aTTecTanusa’
CHUS
Tema 1.2 CnocoGHocTh chopMyIUpOBaTh | Y CTHBIN OMpPOC, VYnpaxuenus s
To be. 31 MpaBUJIO Ha riaroi to be, there | KOHCHEKT JEKIMHA. | CAMOCTOATEIBHOM
There is/ there is \there are paboThL.
are. Time CriocoOHOCTh IpUMEHSTS t0 be,
CPCmo Teme there is \there are. time B
1.2 V1 IIOBCEIHEBHOM OOIIIEHUN.
Paznen 2 Types of Advertising
Tema 2.1 CnocoOHocTh 3HaATH Jiekcuuec- | KoHcnekT nexcudec-| YIpaKHEeHUs s
Importance of KU TpaMMaTUYeCKUl MUHUMYM | KOO MUHUMYMa, CaMOCTOSITEIIBHON
Advertising 31 | mo teme Present Simple Tense. | rpaMMaTuKy, paboTHI
CPC o Teme YCTHBIH OIIpoC.
2.1 Ymerp 001IaThcsi Ha OCHOBE Urenue quanorano | JlekimamupoBaHue
nuasora mo reme Importance of | possim. JUasiora B mapax.
Advertising. I'pymmoBotii nipo-
Vi €KT Ha TeEMy
Importance of
Advertising in
Vladivostok.
IlepeBonuts (co  cnoBapeMm) | UTeHHe TEKCTa, [IpaBunbHO  mO-
yy | TEKCT TO Tem: Importance of | orBeTbI Ha HUMaTh TJIABHYIO
Advertising. BOTIPOCHI. MBICTTb TEKCTA.
CoBepiieHcTBOBaTh  NUCbMEH- | M3noxuTh counHe- | COYMHEHUE 110
HyI0O peub mo TeMe HOwW 10 | HHMe ¢ ucHonb30Ba- | TEMe.
Y3 | Make Advertising Effective. HUeM mpodeccro-
HAaJIbHOM JIEKCUKH.
Tema 2.2 CnocoOHOCTh 3HATh JIGKCHYeC- | YCTHBIA  OMpoC, | YIpaKHEHHUS s
Types of 31 KM IpaMMaTH4YECKU MUHUMYM | KOHCHEKT JICKIIUH. | CAMOCTOSITEIIbHON
Advertising. no teme Present Simple Tense paboTHL.
Introduction. positive\ negative
Print and Ymerp obmarbcs Ha ocHoBe | YUrteHme numanora | JlexnapupoBaHue
Marketing muanora mo Tteme Types of | 1o poisim. Jrajiora B mapax.
Advertising. V1 | Advertising. Introduction. Print OOcyxaeHue 1o
CPCno Teme and Marketing Advertising. teme: Types of
2.2 Advertising.
Y2 | IlepeBonutes (co cioBapem) | YUrenume  Tekcra, | [IpaBunpHOE 110-
TekcT 1o Teme: Print and | oTBeTs Ha | HUIMAaHUE U M3J0-
Marketing Advertising. BOTIPOCHI. KEHHe  TJIaBHOU
WJeN TEKCTa.
V3 | CoBepuieHCTBOBaTh MUCBMEH- | M31m0kuTh counHe- | CoOuMHEHHEe 1Mo
Hyl0 peub mo Teme Preference |Hme c ucronb3oBa- | Teme.

of Print Advertising.

HHeM npodeccuo-
HAJIbHOM JIEKCUKHU.
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Kon

HaumeHoBaHHE OIIEHOYHOTO CPEJICTBA U

Kpartxkoe
HaI/IM%HOBaHI/IG pesy npencrasienue ero B KOC3
pazznena JbTa [Toxa3zaTesn? OBJIaIEHUS
(momyst) / Ta pe3yabTataMu 00y4eHus Texymmmii IIpomexxyrounas
TCMBI o0yu KOHTpOIE aTTecTanusa’
JUCIUIUIAHBI
EHUS
VY3 | CoBepilleHCTBOBATh ycTHyio | CBOOOMHO TOBOpHUTH OOCYXICHHE O

peur mo Tteme: Preference of

Print Advertising.

Ha Temy Preference
of Print Advertising.

teme: Types of
Advertising.

Pasnen 3 Public

Service and Media Advertising

Tema 3.1 31 | CiocoOHOCTE 3HATH Koncmekr VYupaxHeHust s
Public Service JICKCHUYECKUI TPaMMAaTHYECKUH | JIEKCHUECKOTO CaMOCTOSITEIILHOM
and Media MuUHUMYM 1o  Teme:Modal | MuHUMYyMa, paboThI
Advertising verbs. Can\ Could. Passive voice | rpammaruky,

CPC no Teme in Present Simple Tense. YCTHBIH OIPOC.

3.1 Y1 | YMerb o0maTbcsi Ha OCHOBE JexnapupoBanue
nuainora o teme: Public Service Hrenue puanora o JMajiora B mapax.
and Media Advertising. POTUIM:

V2 | IlepeBoguth (co cioBapeMm) | UreHue Tekcra, [IpaBunpHO  TO-
TekcT o Tteme Public Service | orBeThl Ha HUMaHHE W H3JI0-
and Media Advertising. BOIIPOCHI. KEHHE  TJIaBHOM

UJICU TEKCTa.

V3 | CoBepiieHCTBOBATh W3noxute counHe- | CounHeHHe
MUCHPMEHHYIO pE4Yb II0 TEeMe: | HHE C WCIOJNB30Ba- | IO TEME.
Preferable Type of Advertising. | auem mnpodeccro-

HaJIbHOM JICKCUKH.

VY3 | CoBepliieHCTBOBATh YCTHYIO CBoboaHO OO6cyxneHue mno
peur 1o Teme: Online roBOpUTh Ha Temy: | Teme: Online
Advertising nowadays. Online Advertising | Advertising

nowadays. nowadays

Tema 3.2 31 | CmocobHOCTh 3HaTh Jekcuuec- | KoHCmekT — nexcu- | YrpaKHeHHs st

Broadcast KU TpaMMaTUYeCKU MUHUMYM | Y€CKOI'O MHHHMMY- | CAMOCTOSITEIIbHON

Advertising Passive voice Present Perfect | Ma, rpaMmaruku, | paGoThI

and Radio Tense. YCTHBII OIPOC

Commercials

CPC o Teme V1 | Ymers oOmatbcs Ha ocHoBe | Utenue nuanora mo | JleknapupoBanue

3.2 nuaiora o teme: Broadcast POJISIM. Jiasora B mapax.
Advertising and Radio
Commercials.

V2 | IlepeBomuts (co cnoBapeMm) | UreHue TekcTa, | [IpaBuinbHOE TIO-
TeKCT 1o Teme: Broadcast | oTBeTsI Ha | HUMaHUe U H3JI0-
Advertising and Radio | Bompocsl. )KEHHE  TJIaBHOMU
Commercials. HAEN TEKCTA.

V3 | CoBepiieHCTBOBATD N3noxuth counHe- | CounHeHne Mo
NUCHbMEHHYI0O pedYb 110 TeMe: | HAe C WCIIONb30Ba- | TEME.

Radio Commercials.

HuUeM mpodeccuo-
HaJILHOM JIEKCHUKHU.
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Kon

HaumeHoBaHHE OIIEHOYHOTO CPEJICTBA U

HaI/IIIf/I%EIl{TgBanHI/Ie pesy npencrasienue ero B KOC3
paszena JbTa [Toxa3zaTesn? OBJIaIEHUS
(Moélyﬂﬂ) / Ta pe3yabTataMu 00y4eHus Texymmmii IIpomexxyrounas
HHCLTIHI\F’I;IHHH 00yu KOHTpOIE aTTecTanusa’
CHUS
Pa3znen 4 Television and Online Advertising
Tema 4.1 31 | CriocoOHOCTE 3HATH Koncmoekr JIEKCU-| YTIpaKHEHUS sl
Television and JICKCHUYECKHI TPaMMaTHUYECKUI | YECKOTO MUHIMYMA, | CaMOCTOSTEIbHOM
Online MHHUMYM [0 Teme: Passive | IpaMMaTHKH, paboTHI.
advertising voice Past Simple Tense. YCTHBIN OTIPOC.
CPC 1o Teme Y1 | Ymerp oOmarbest Ha ocHoBe | Urenue nuanora mo| JlekiapupoBaHue
4.1 nuasora o reme: Television POJIISIM. Jraiora B mapax.
and Online Advertising.
V2 | IlepeBonuth (co cinoBapem) | Urenue Tekcra, [IpaBmibHOE TO-
TekcT no Teme: Television and | orBeTsI Ha HUMaHHE U U3JI0-
Online Advertising. BOIIPOCHI. ’KEHUE TJIABHOU
U7 TEKCTa.
V3 | CoBeplieHCTBOBATh Wznoxuth counHe- | CounHeHue mo
MMCBMEHHYIO pedb 10 TeMe: TV | HHe ¢ HCIOJb30Ba- | TEME.
and Online Advertising. HHeM Tpodeccro-
HAaJIbHOM JIEKCUKH.
Tema 4.2 31 | CriocoOHOCTE 3HATH Koncmekr JIEKCU-| YTIPOKHEHUS IS
Outdoor JICKCUYECKUH  TpaMMaTHYECKUH| 4€CKOTO MUHUMYMA, | CAMOCTOSITEIILHOM
advertising MHHHMYM 10 Teme:Passive VOICE IrpaMMaTHKH, paboTHI.
CPCno Teme Present Continuous Tense. YCTHBIH O1poc.
4.2 V1 | YMmers obOmatbcsi Ha ocHoBe | Urtenuwe auanora mno| [lexnapupoBanue
nuanora o teme: Outdoor poJIsM. JMajora B mapax.
Advertising.
V2 | IlepeBoaute (co cinoBapeM) | UTeHue TekcTa, [IpaBumnbHOE MO-
TekcT o teme: Outdoor OTBETHI Ha HUMaHUE U U3JI0-
Advertising. BOIIPOCHI. YKCHHE TITaBHOM
WJICH TEKCTa.
V3 | CoBepiieHcTBOBaTh THUCBMEH- | U3moxkuth counHe- | CoynHEHHE TIO
HyI0 peub o Teme: Providing | Hue c mcnonb3oBa- | Teme.
Additional Information on | amem mnpodeccuo-
Outdoor Advertising. HAJILHOM JIEKCUKH.
VY3 | CoBepilieHCTBOBATh YCTHYIO CB00601HO OO6cyxaenue 1mo

peub 1o teme: The problems of
outdoor advertising.

TFOBOPHUTH Ha TeMy:
The problems of
outdoor
advertising.

teme: The
problems of
outdoor
advertising.

Pa3znea 5. Product Placement Advertising. Covert Advertising

Tema 5.1
Product
Placement
advertising.

CriocoObHOCTD 3HATh Koncmekr  nekcu-| YropaxHeHus ISt
JIEKCUYECKUI TPaMMaTHYECKUM | YECKOTO MUHUMYMA, | CaMOCTOSTEITBHOM
31 | muaumMyMm mno Teme: Passive | rpamMMaruky, paboTBL.
voice Future Simple Tense. YCTHBII OTIPOC.
V1 | Ymers obmatbcsi Ha ocHOBe |YrteHue nuanmoramno | JlexkmapupoBaHwue

muaimora 1o Teme: Product
Placement Advertising. Covert
Advertising.

POJISIM.

JMajora B mapax.
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covert V2 | IlepeBoauts (co cinoBapem) | UTeHue TeKCTa, I[MpaBuibHOE 1T0-
advertising TekcT 1m0 Teme.  Product | orBeThl Ha HUMaHKE U U3JI0-
CPC o Teme Placement and Covert | BOmpochI. JKEHHUE TJIaBHOM
51 Advertising. UJIeu TEKCTa.
V3 | CoBepiieHCTBOBATH W3noxuts counHe-| CouynHEHHE IO
MUCHPbMEHHYIO pE4Yb IO TeMe: | HHE C HCIOJIb30Ba-| TeMe.
Product Placement and Covert | HHeM npogeccuo-
Advertising_ HAJIBHOMU JICKCUKU.
Tema 5.2 31 | CnocoOHOCTb 3HATH Koncnekr  nexkcu-| YnpaxHeHus ist
Public Service JICKCHYECKUI IPaMMaTHYECKHi | YeCKOTO MUHUMYMAa, | CAMOCTOATEIBHOM
Advertising muHuMyM 110 Teme: Infinitive of | rpammaruky, paboTHL.
CPC o Teme Purpose. YCTHBIH o1poc.
5.2 V1 | Ymers oOmartbcss Ha ocHoBel Utenue auanora mo| [exiapupoBaHue
nuaiora o reme: Public Service | pomsim. JMajora B rmapax
Advertising.
Y2 | [lepeBoguth (co cnoBapeM) | UTeHue TekcTa, [IpaBuiibHOE T10-
tekct o Teme: What is Public OTBETHI Ha HUMaHHE U U3J10-
Service Advertising. BOIPOCHI. KCHHE TTTaBHOM
UJICH TEKCTA.
V3 | CoBepiieHCTBOBATh N3noxutek counne- | CounHEHHUE MO
MUCHhbMECHHYIO pEYb [0 TEME: | HHE C UCIIOJb30Ba- | TEME.
how you will create the | muem npodeccuo-
announcement. HAJIbHOM JICKCUKU.
VY3 | CoBepleHCTBOBATh YCTHYIO CB00601HO OO6cyxaenue 1mo
pedb o Teme: The requirements| roBoputh Ha Temy: | Teme: The
for writing announcements. The requirements requirements for
for writing writing
announcements. announcements.
Pa3znen 6. Strategies of Advertising
Tema 6.1 31 | CnocoOGHOCTB 3HATh KoHcniekT — jieKkcu-| YIpakHEHHs IS
Definition and JICKCHYECKUH TPAaMMAaTHYECKUH | YECKOTO MUHUMYMAa, | CAaMOCTOSATEIILHOM
concept of MHHHMYM 10 Teme: Present | IpaMMaTHKH, paboTHI.
advertising Simple Tense. YCTHBIN OTIPOC.
strategies V1 | YMers obmarbcs Ha ocHoe |UreHme nmamorato |[JlekmapupoBaHue
CPC mo Teme nuanora o teme: Definition and | pomsim. muasiora B mapax.
6.1 Concept of Advertising
Strategies
V2 | IlepeBoauts (co cinoBapem) | UTeHue TeKcTa, [IpaBuibHO
tekcT mo Teme: Definition and | orBeTsl Ha MOHMMAaHUE U
Concept of Advertising | Bormpocsl. U3JI0KEHHUE
Strategies TJIaBHOM UIEeN
TEKCTA.
V3 | CoBepuieHCTBOBAThH N3noxuth counHe- | COuMHEHHUE MO
NUCBMEHHYIO pPEYb [0 TeMe. | HHE C HCIOJb30Ba- | TEME.
Your view on the concept of | auem mnpodeccuo-
advertising strategies HAJILHOM JIEKCUKH.
Tema 6.2 31 | CnocoGHOCTbH 3HATh Koncnekr  nexkcu-| YnpaxHeHus Uis
More on the JICKCUYECKUH MUHHUMYM. YECKOr0 MUHUMYMA, | CAMOCTOSATEILHOM
Stages of rpaMMAaTHKH, paboThLI.

YCTHBIH OIIPOC.
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Developing
Advertising
Strategies
CPC o Teme
6.2

Y1 | Ymersr oOmarbcsi Ha ocHoBe |Utenue nuanorano |[lexnapupoBanue
nauarnora o teme: More on the | possim. muasiora B mapax.
Stages of Developing
Advertising Strategies.

V2 | IlepeBomuth (co crmoBapeMm) | UTeHHEe TEKCTa, [IpaBunbHO
TekcT o Teme: Further Stages of | oTBeTsI Ha MOHWMAHUE U
Developing Advertising BOIIPOCHI. U3JI0KEHHE
Strategies. TJIABHOW UJIeH

TEKCTA.
V3 | CoBepllleHCTBOBAaTh N3noxute counHe- | CoOunHEHHUE MO

NUCBMCHHYIO pC€Yb IO TEME:
Other Stages of Developing
Advertising Strategies.

HUE C HUCIOJb30Ba-
HUeM Tmpodeccro-
HAaJIbHOM JIEKCUKH.

TEMCE.

Paznen 7. Strategies of Persuasion in Advertising. Glitteri

ng Generalities

Tema 7.1 31 | CmocoOHOCTE 3HATH Koncmekr JIEKCHU-| YTPaXHEHHS JJIst
Strategies of JICKCUYCCKUH TpaMMaTHYECKH | YECKOT'O MUHUMYMA, | CAMOCTOSTEIbHOM
Persuasion in muHUMYM: Adjectives: degrees | TpaMMaTHKH, paboTHL
Advertising. of comparison. YCTHBIH OIIpoC.

Glittering Y1 | YMmers oOmarbcs Ha ocHoBe | YUrenue auanora 1o| JlekiapupoBanue
Generalities nuaiora mo teme: Strategies of | posmsim JMajora B mapax.
CPCno Teme Persuasion in Advertising.

7.1 Glittering Generalities

Y3 | CoBeplieHCTBOBATh Wznoxuth counne- | CounHeHHE MO
MMMCBMEHHYIO peYh 110 TeMe: | HHE C WCIIOJIb30Ba- | TEMe.

Glittering generalities. HHEeM npodeccuo-
HaJIbHOM JIEKCHKH.

V3 | CoBepIieHCTBOBATh YCTHYIO CBoboaHO Ob6cyxaenue 1o
peur o Teme: What other roBoputh Ha Temy: | Teme: What other
slogans for commercials What other slogans | slogans for

with Glittering generalities do | for  commercials | commercials with
you know? with Glittering Glittering
generalities do you| generalities do
know? you know?
Tema 7.2 31 | CnocoOHOCTE 3HATE Koncmexr JEeKCHU-| YIIpaXHEHUS JUIS
Transfer. JIEKCUYECKUN ITPaMMaTUYECKUI YECKOr0 MUHUMYMa, | CAaMOCTOSTEILHOMN
Testimonials MUHUMYM: some any, ’d like. rpaMMaTHKH, paboThI.
CPC o Teme YCTHBIH onpoc.
7.2 Y1 | Ymers oOmartbcsi Ha ocHoBe | Utenuwe auanora mno| [exiapupoBanue
nuanora o teme: Transfer. POJISIM. JUasiora B mapax.
Testimonials.

Y2 | IlepeBoaute (co cioBapem) | UreHue Tekcra, [TpaBunsHO
TeKCT 1o Teme. Transfer | orseTsl Ha MTOHNMAHHE 1
Strategies and Testimonials in | Bompocsl. U3JI0KEHHE
Advertising. TJIAaBHOM Uaen

TEKCTA.
Kparkoe Kon HanmeHnoBanue o1ieHOYHOT0 CPeACTBA U
HaHMaZH%iZHHe pe3y npencrasnenne ero B KOC3
(180 Ilﬂyﬂﬂ) / JbTa TToxa3aTenn? OBIaICHUS
TEMBI Ta pe3ylbTaTaMu 00y4eHus Texyuui [TpomexyrouHas
JUCHUIUIMHBL | 0Oy4 KOHTpOJIB4 arrecrarus’
CHUS
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V3 | CoBepuieHCTBOBATH N3noxute counHe-| CouyMHEHHUE MO
MMCBMEHHYI0O peub [0 TeMe: | HHEe C HCIOJIb30Ba-| TEME.

Transfer strategies and | amem  npodeccuo-
testimonials in advertising. HAJILHOM JICKCUKH.

V3 | CoBepuieHcTBOBaTh  ycTHYHO | CBOOOIHO OO6cyxaenue 1no
peus o teme: Which strategy | roBoputh Ha Temy: | Teme: Which
would you prefer? Which strategy strategy would

would you prefer? | you prefer?
Paznen 8 Appeal
Tema 8.1 31 | ConocoOHOCTE 3HATH Koncmoekr JIEKCHU-| YTIpaXHEHUS IS
Appeal JIEKCUYECKUI IPAMMATHYECKUI | YECKOT'O MUHUMYMA, | CAaMOCTOSITENbHOMN
CPC o Teme MUHHMYM: other, another. rpaMMaTHKH, paboTHI.
8.1 YCTHBIH OIPOC.

V1 | Ymers obOmarbcst Ha ocHoBe | UreHue auanora 1o, [exmapupoBanue
nuanora o reme: Appeal. POJISIM. JMaJiora B mapax.

Y2 [[lepeBoguth (co cioBapem) | UTeHue Tekcra, IIpaBunsHOE

TeKcT 1mo Teme: Appeal. OTBETHI Ha MOHMMAHHE U
BOIIPOCHI. U3JI0KEHUE
IJIaBHOU U
TEKCTA.
V3 |CoBepiieHCTBOBATH Nznoxute counne- | CoOUnHEHHUE MO
MUCBMEHHYIO peYb [0 TEeME: | HHE C HCIONb30Ba- | TEME.
Types of Appeals . HueM npodeccro-
HAaJIbHOM JIEKCUKH.

VY3 | CoBepieHCTBOBATh YCTHYIO CB00601HO OO6cyxaenue mo
peub o teme: Choice between | roBoputh Ha Temy: | Teme: Choice
Transfer Strategies and | Choice  between | between Transfer
Testimonials. Transfer Strategies | Strategies and

and Testimonials. Testimonials.
Tema 8.2 V3 | CoBeplieHCTBOBATh YCTHYIO CBoboaHO Ob6cyxaeHue o
Revision peus o Teme: Appeal. TOBOpUTH Ha TeMmy:| Teme: Appeal.
CPCmo Teme Appeal.
8.2 V4 | Tlononusate cnoBapublid 3amac | CBOOOIHO CosepiiieHCTBOBA

o teme: Appeal.

MNpUMCHATL B PEUYH
JIEKCUKY Ha TeEMY:
Appeal.

Th JICKCHKY Ha
temy: Appeal.

Paznexn 9. Marketing an

d Advertising

K Kon HanmeHnoBanue O1leHOYHOTO CPEACTBA U
partkoe 3
HauMmenoBanue | PE3Y npezacrasieHue ero B KOC
paznena JbTa Tokasatens? OBlafeHUs
(M(;élh}glﬂ) / Ta pe3yabTaTaMu 00y4YeHus Texymmii [Ipomexxyrounas
O 00y4 KOHTpOITE aTTecTamus’
CHUSI

Tema 9.1 31 | CrocoGHOCTH 3HAThH Koncnekr  nekcu-| YnpaxHeHus ist
Advertising in JNEKCUYECKUN MUHUMYM T10 9YeCKOro MUHUMYMa, | CaMOCTOSITEIbHOM
the Modern teme: Advertising in the Modern rpammaTuky, paboTHL.
World World YCTHBIH OMpOC.
CPC o Teme V1 | Ymersr obmatbcsi Ha ocHOBe | Utenwme muanora 1o, JlexkmapupoBanwue
9.1 auanora o teme: Advertising poJIsM. JMajora B mapax.

All Over the World.
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y2

[TepeBoauTts (CO  croBapem)
TeKCT 1o Teme: Advertising in
the Modern World.

YreHne TeKcTa,
OTBETHI Ha
BOIIPOCHI.

[IpaBunsHO
IMOHUMAaHUE U
H3JI0KCHHUE
[JIaBHOU UIeU
TEKCTA.

V3

CoBepilieHCTBOBATh
IIUCBMECHHYIO P€Yb II0 TEME:
History of Advertising.

HN3noxurs counne-
HHE C HCIIOJIb30Ba-
HUeM mnpodeccro-
HaJILHOM JICKCHKH.

CouynHEHME 1O
TEME.

V3

CoBeplLIeHCTBOBATh YCTHYIO
peus o Teme: Advertisement as
a Service.

CBo6oaHO
TOBOPHUTDH HAa TEMY:
Advertisement as a
Service.

OO6cyxaenue 1o
TEME.
Advertisement as
a Service.

V3

CoBepilIeHCTBOBATh YCTHYIO
peus 1o Teme: Media in the US.

CB00OIHO
FOBOpI/ITI) Ha TeMy:

Media in the US.

OO6cyxaeHue 1o
teme: Media in
the US.

2 - Ons hopmynuposxu noxazameneii ucnonb306ams nonodicenus Taxconomuu Buyma.
3 - Oonomunmuwie oyenounvie cpedcmea nymepyromes, u-p: « Tecm Ne2y, «Konmponsnas paboma

Nody.

4 - ITpumepul 6cex oyeHoUuHbIX CpedCme O0IICHL 6blmb npedcmaeiensl 8 pazoenax 5,6.
® - B ckobKax ciedyem ykazamv nyHKm pazoenos 5.6, 6 Komopom oHo npedcmaeneHo.

3.2 CpeactBa, npuMeHsieMble /15l OLEHKH YPOBHSA NPAKTHYECKOIi MOAT0TOBKHU
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Kon

HaumeHoBaHHE OIIEHOYHOTO CPEJICTBA U

HaI/IIIf/I%EIl{TgBanHI/Ie pe3sy npescrasienue ero B KOC?
pasznena JbTA TTokazarens? OBIageHUS
(Moélyﬂﬂ) / Ta pe3yabTataMu 00y4eHus Texymmmii IIpomexxyrounas
HHCLTIHI\&;II/IHH 00y4 KOHTPOJIB" aTTecTarus’
SHUS
Pa3nen 1 Introduction course
Tema 1.1 CrniocobHOCTh chopMyarpoBaTh | YCTHBIH — ONpoC, | YHpaKHEHUs A
Pronouns 31 | mpaBuJIO HA MOPSAKOBBIC U KOHCIICKT JICKIIUHA. | CAMOCTOSTEIHHOU
Numerals KOJINYECTBEHHBIE YUCIIUTEIbHBIC paboThI.
CPCno Teme Croco0OHOCTH BBIIEIATH YcrHblii onpoc, VYnpaxHenus ais
1.1 32 | HOpSIAKOBBIE M KOJWYECTBEHHBIE| BBITOJIHEHUS CaMOCTOSITCIILHOM
YUCIIUTENbHBIE. yIpaKHEHU I paboThI.
CrocoOHOCTh TPUMEHSTh YceTHbI# onpoc, YrpaxHeHus B
y] | TOPAIKOBbIC M KONMYECTBEHHEIE | BBITONHCHMA napax
YHUCIIUTENbHBIE B [IOBCEJHEBHOM | YIPaKHEHUN
oOLIeHUH.
Tema 1.2 CriocoGHOCTE chOpMYIUPOBATh | Y CTHBIM OMpOC, YrpaxHeHus s
To be. 3] |MPaBHiIo Ha Tiaron to be, there |koHcmekT nexnmii. CaMOCTOSITEILHOM
There is there is \there are paboTHI.
are. Time CrocoOHOCTH PUMEHSTH 10 be,
CPC o Teme V1 there is \there are. time B
1.2 IOBCEIHEBHOM OOIIEHUM.
Paznen 2 Types of Advertising
Tema 2.1 CnocoOHOCTh 3HATH Koncnekr  nekcu-| YnpakHeHus st
Importance of JIEKCUYECKU I YECKOI0 MUHUMYMa, | CAMOCTOSITEITbHON
Advertising 31 | rpaMMaTHYECKHii MHHUMYM O | FPAMMAaTUKH, paboTHI
CPC o Teme teme Present Simple Tense. YCTHBIH ompoc.
21 YMerp obOmiatbcsi Ha ocHoBe | Urenue mmanora mo| [lexnamupoBaHue
nuanora o teme Importance of | posnsim. Jasora B mapax.
Advertising. ['pymnmoBoii npo-
Vi €KT Ha TEMY
Importance of
Advertising in
Vladivostok.
[lepeBomuts (co crmoBapeM) | UTeHue TekcTa, [IpaBuibHO
yy | TEKCT mo Tem: Importance of | orBetsl Ha MOHUMATh
Advertising. BOTIPOCHI. TJIAaBHYIO MBICITh
TEKCTA.
CoBeplilieHCTBOBaTh N3noxute counne- | CounHEHHE O
MUCBbMEHHYIO peub 1o TeMe HOW | Hue ¢ ucmosb3oBa- | TeMe.
V3 | to Make Advertising Effective. | auem mnpodeccuo-
HaJIbHOM JICKCHKH.
CriocoObHOCTb 3HATh YerHBIl  ompoc, | YHpaKHEHHs Ul
31 JICKCUYECKUN TPaMMATHUYECKUM | KOHCICKT JICKIIHK. | CAMOCTOSTEIHHON
MUHUMYM 10 Teme Present paboThI.
Simple Tense positive\ negative
Kpatkoe Kon HanmenoBanue o11eHOUHOTO cpe;[?f:TBa u
pe3y npeacrapienne ero B KOC
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HauMCHOBAHHC

JIbTa [Moka3zarens? OBIaICHUS
( I\Egﬁ{@?&% / Ta pe3yabTataMu 00y4eHus Texymmmii IIpomexxyrounas
oMb 00yu KOHTpOJE arrectanus’
JTUCHHUIIIUHBI CHUA
Tema 2.2 YMerb oOmarbcsi Ha ocHoBe | Urenue nuanora | JlexkinamupoBaHue
Types of nuainora mo Teme Types of | mo pomsm. [exnapupoBanue
Advertising. nuanora mo teme: Advertising. JMajora B mapax.
Introduction. VY1 | Introduction. Print and OO0cyxkaeHue 1Mo
Print and Marketing Advertising. teme: Types of
Marketing Advertising.
Advertising. [MepeBoauts (co cioBapem) | Urenue  Tekcta, | [IpaBuibHOE 110-
CPCmo Teme TEKCT 1o Teme: Print and | orBeTh Ha | HIMaHHE W W3JI0-
2.2 v Marketing Advertising. BOITPOCHI. KCHUE  TJIaBHON
UJIeu TEKCTa.
CoBepI1IeHCTBOBATH Wznoxuth counne- | CounHeHue 1o
MHUCbMEHHYIO peYb IO TEeME | HUE C UCIMOJIb30Ba- | TEME.
V3 Preference of Print Advertising. | Huem H[jO(l)eccno-
HAJILHOM JICKCUKH.
CoBepIieHCTBOBATD yctHyto | CBobogHo roBo- | ObcyxaeHue mo
peur mo Teme: Preference of | pure Ha Temy | Teme: Types of
Y3 | Print Advertising. Preference of Print | Advertising.
Advertising.
Pasnen 3 Public Service and Media Advertising
Tema 3.1 CnocoOHocTh 3HaTh Jekcuuec- | KoHCnekT — JekcH- | YOpaKHeHUs s
Public Service KW TPaMMaTHYECKUH MUHUMYM | Y€CKOTO MHHHMY- | CAMOCTOSTEILHOM
and Media 31 | Modal verbs. Can/Could. | Mma, TpamMmaTuKH, | pabOTHI
Advertising Passive voice in Present Simple | yctHbIit onpoc.
CPC no Teme Tense.
3.1 VYMerp oOmarbcst Ha ocHoBe | Urenue auanora no | JlexmapupoBanue
V1 | nuanora mo teme: Public Service | possm. JMajiora B mapax.
and Media Advertising.
[lepeBomuts (co  cnmoBapeMm) | UteHue Tekcrta, | [IpaBunbHOE TMO-
tekcT mo Teme Public Service | otBeTh Ha | HUIMaHWE U U3J0-
V2 | and Media Advertising. BOIIPOCHI. KEHHE TJIaBHOU
WU TEKCTa.
CoBepiiieHCcTBOBaTh ~ MUCHbMEH- | M3noxkuth  coun- | COuMHEHUE 1Mo
Hyt0 peub mo Teme: Preferable | HeHue ¢ ucmonb30- | TEMe.
Y3 | Type of Advertising. BaHueM  mpodec-
CHOHAIBHOMN
JICKCUKH.
CoBepIIeHCTBOBATh yctHyio | CBoGomHO  roBO- | OOGCyXIeHHE T10
y3 |Ppedb mO  Tewme: Online puTH  Ha  TeMy: | Teme: Online
Advertising nowadays. Online Advertising | Advertising
nowadays. nowadays
Tema 3.2 31 CrocobHOCTh 3HaTh Jekcudec- | KoHcmekT nekcu- YnpaxaeHus: UIst
Broadcast KMH IPaMMaTU4YeCKUN MUHUMYM | 4€CKOIO MUHUMY- CaMOCTOSITEIIBHON
Advertising and Passive voice Present Perfect | ma, rpamMmmaTHKw, paboThL
Radio Tense. YCTHBII OITPOC
Commercials
CPC o Teme 3.2
Kpartkoe Kon HaumenosaHue O11eHOYHOT'O cpezx3cTBa u
pe3y npeacrasienne ero B KOC
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HanMCHOBAaHMC | jpTa [Moka3zarens? OBIaICHUS
( 33{@?&% / Ta pe3yabTataMu 00y4eHus Texymmmii IIpomexxyrounas
oMb 00yu KOHTpOJE arrectanus’
JTUCHUIIIUHBI CHUA
YMmers oOmarbcsi Ha ocHoBe | Urtenuwe auanora mno| [exiapupoBanue
nuanora o teme: Broadcast POIISIM. Jajiora B napax.
A . )
Advertising and Radio
Commercials.
[TepeBoguts (co cmoBapem) | UTeHue TeKcTa, [IpaBunbHO
TEKCT 1o Teme: Broadcast | oTBeTHl Ha NOHUMaHHE U
Y2 | Advertising and Radio | BompochI. U3JI0KEHHE
Commercials. TJIABHOW UJICH
TEKCTA.
CoBepI11eHCTBOBATH W3noxute  coun- | CounHEeHHE
MMCBMEHHYI0O peYb [0 TeMe: | HEHHE C HCIIONB30- | IO TeMe.
Y3 | Radio Commercials. BaHueM  mpodec-
CHUOHAJIbHOU
JIEKCUKH.
Pa3znen 4 Television and Online Advertising
Tema 4.1 Croco0OHOCTE 3HaTh Koncnekr nekcu- | YopaxHeHus i
Television and JICKCUYECKUI TIpaMMaTHYCCKUN | YECKOTO MHUHHMY- | CAMOCTOSATEIbHON
Online 31 | muaumym Passive voice Past | Mma, Tpammaruku, | pabOTHI
advertising Simple Tense. YCTHBIH OIPOC.
CPC no Teme YmMmerp obOmatecsi Ha ocHoBe | Utenue quanora no | JlexiapupoBanue
4.1 V1 | guanora o teme: Television POJISIM. Jrasiora B mapax.
and Online Advertising.
IlepeBonute (co  cnoBapem) | UreHue TekcTa, | [IpaBunbsHOE Mo-
TekcT mo Teme: Television and | orBeThI Ha | HUMaHWE U U3J10-
V2 | Online Advertising. BOIIPOCHI. YKCHUE TJIaBHOM
UJIeH TEKCTA.
CoBepiieHcTBOBaTh ~ NMUCBMEH- | M3noxute  coun- | CounHEHUE 10
HYIl0O pedyb mo Teme: TV and | HeHHE C HCIOJIB30- | TEME.
VY3 | Online Advertising. BaHHEM  Tpodec-
CHOHAJIBHOU
JIEKCHKH.
Tema 4.2 CrniocoOHOCTD 3HAThH Koncnekr  nekcu- | YnpaxkHeHus uist
Outdoor JMEKCUYECKUN TpaMMaTUYECKUN | YECKOTO MHHHMMY- | CAMOCTOSTEIBHOM
advertising 31 | muaumym Passive voice Present | Ma, rpaMMaruky, | paGoThI.
CPC o Teme Continuous Tense. YCTHBIH OTIPOC.
4.2 YMeTb 001IaThCsl Ha OCHOBE Yrenue quasnora o | JlekiaapupoBaHue
V1 | qmanora mo Tteme: Outdoor | possim. Jiajora B mapax.
Advertising.
[IepeBoauTh (co ciaoBapem) UreHue Tekcra, [IpaBunsHOE TIO-
V2 |T1ekct mo Tteme: Outdoor | oTBeTHI Ha | HAIMAHUE U H3JI0-
Advertising. BOTIPOCHI. JKCHHE  TJIaBHOU
UJIeu TEeKCTa.
Kpatkoe Kon HaunmenoBaHue O1IEHOYHOTO cpe;[;:TBa U
HauMeHnoBanue | PE3Y npezacrasnenue ero B KOC
pasnena TbTa [loka3zaTesn? OBJIaaEHUS
(M(;gl\}gf) / Ta pe3yabTataMu 00ydeHus Texymmii IIpomexxyrounas
4 4
[ —— (e)g);{ KOHTPOJIb aTTecTarus
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CoBepIIEHCTBOBATh  IHCHMEH-
Hyl0 peub mo Teme. Providing

Uznoxute  couu-
HEHHE C HUCHOJIB30-

CounnHenue o
TEME.

Y3 | Additional  Information  on | Baawem  mpodec-
Outdoor Advertising. CHOHAJIBHOM
JICKCUKH.
CoBepIICHCTBOBATH YCTHYIO CBobomHo roBO- | OOCYXKICHHE TIO
peus o teme: The problems of | purs Ha Temy: The | Teme: The prob-
V3 outdoor advertising. problems of out- | lems of outdoor

door advertising.

advertising.

Pa3nen 5. Product Placement Advertising. Covert Advertising

Tema 5.1 CrocoOHOCTE 3HATh Koncmext JIEKCHU-| YTIpaXHEHUS IS
Product JICKCUYECKUH TpaMMaTHYECKUN | YECKOrO MUHUMYMA, | CAMOCTOSITCIILHOM
Placement 31 | munumym: Passive voice Future | rpammaTukw, paboTHI.
advertising. Simple Tense. YCTHBIH O1poc.
covert YMerp oOmartecs Ha ocHoBe | Urenue nmanora mo| [exmapupoBaHue
advertising y] |Mmamora mo  Tewme: Product | possm. JMajiora B mapax.
CPC o Teme Placement Advertising. Covert
51 Advertising.
[MepeBoauts (co cioBapem) | Urtenue Tekcta, | [IpaBuibHOE 1M0-
TekcT 1o  Teme.  Product | orBeThl Ha | HUMaHHE U U3JI0-
Y2 | Placement and Covert | BOmpochI. JKCHHUE TJIaBHOM
Advertising. WJIEU TEKCTA.
CoBepiieHCTBOBaTh  NMHUCHbMEH- | M3MOXKHUTE  coun-
Hyl0O peub mo Teme: Product | HeHue ¢ UCHONB30-
VY3 | Placement and Covert | Banmem  mpodec-
Advertising. CHOHAJIbHOM
JICKCHKH.
Tema 5.2 CrocobHocTh  3HaTh  Jekcu- | Koncnekr — nekcu-| YopakHeHus ais
Public Service YeCKUit rpaMMaTHYECKHH | YECKOTO MUHUMYMa, | CAMOCTOSATEIBHOM
Advertising 31 | munumym: Infinitive of Purpose. | rpammaruky, paboTHL
CPC o Teme YCTHBIH o1npoc.
5.2
YMeTh 001aTbcs Ha OCHOBE Urenune nuanora o | JlekiapupoBanue
V1 | auanora mo teme: Public Service | posnsim. JMajora B rmapax
Advertising.
IlepeBomuth (co  cnoBapem) | UreHnue TekcTa, | [lpaBunbHOE T110-
V2 | tekct mo teme: What is Public | otBeThI Ha | HUIMaHWE U W3JI0-
Service Advertising. BOIIPOCHI. KEHHe  TJIaBHOU
UJIeU TEKCTa.
CoBepiieHcTBOBaTh  MUCBMEH- | M3moxute  coun- | CounHEHHE 1Mo
VY3 | Hyto peub o Teme: how you will | HeHHe ¢ Hucnoab30- | TeMe.
create the announcement. BaHMEeM  mpodec-
CHOHAJIHOU
JICKCHKH.
Kparxoe Kon HaunmeHoBaHu€ O1IEHOYHOTO cpe;[30TBa U
HauMmenoanue | PE3Y npezacrasienue ero 8 KOC
paznena TbTa TTokasarens? oBIageHUs
(Moélyﬂﬂ) / Ta pe3yabTataMu 00ydeHus Texymmii IIpomexxyrounas
TEMBI 4 4
[ — (e)g);{ KOHTPOJIb aTTecTarus
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CoBepIIeHCTBOBATh YCTHYIO
peus o Teme: The requirements

CB0OODHO TOBO-
pHUTH Ha TeMy. The

OO0cyxaeHnue 10
TeME: The

V3 | for writing announcements. requirements  for | requirements for
writing writing
announcements. announcements.

Pa3nen 6. Strategies of Advertising
Tema 6.1 Cnooco0OHoCcTh 3HATh Jiekchyec- | KoHcmekT Jjiekcu- YnpaxHeHus s
Definition and KHA TIpaMMaTHYCCKH MHUHH- | YECKOIO MUHHMY- | CAMOCTOSITEIIbHOM
concept of 31 | mym: Present Simple Tense. Ma, TpaMMaTHKH, paboThI.
advertising YCTHBIH OIpoc.
strategies YMmerp oOmarecs Ha ocHoBe | Utenue nuanorano | JexiapupoBanue
CPC o Teme nuasora o reme: Definition and | possim. JMajiora B mapax.
6.1 Y1 | Concept of Advertising
Strategies
IMepeBoauts (co  cmoBapem) | UTeHue TekcTa, [IpaBuiibHOE TO-
tekcT mo teme: Definition and | oTBeTs Ha HUMaHUE U H3JI0-
Y2 | Concept of Advertising | Bormpocsbl. JKEHHUE TIIaBHOM
Strategies UJICH TEKCTa.
CosepiieHcTBOBaTh  MUChMEH- | M3noxkuth  coun- | COYMHEHUE 10
HYIO pedb o Teme: YOUr VIEW | HeHHE C HCIIONBb30- | TEME.
V3 |on the concept of advertising | Bauuem  mpodec-
strategies CHOHAJIBHOM
JICKCUKH.
Tema 6.2 CrocoOHOCTD 3HATh Koncmiekr  siekcu- | YrpakHeHHs TSI
More on the JIEKCUYECKUIT MUHHUMYM YeCKOr0 MHHHMMY- | CAMOCTOSATENILHOMN
Stages of 31 Ma, TpaMMaTHKH, | paOOTHI.
Developing YCTHBIN OTPOC.
Advertising V1 | YMers obmarscs Ha ocHOBe | UreHue auaiora 1o | JlekiapupoBaHue
Strategies auanora o teme: More on the | pomsim. JUasiora B mapax.
CPC 1o Teme Stages of Developing
6.2 Advertising Strategies.
V2 | TlepeBoauts (co cinoBapem) | Urenue TekcTa, | [IpaBuibHOE — TM10-
TekcT mo Teme: Further Stages | orBeTbl Ha | HUIMaHWe U U3J0-
of Developing Advertising | BOmpocsl. KCHHE  TJIABHOU
Strategies. WU TEKCTA.
v3 CoBepieHCTBOBaTh MHUCbMEH- | M3noxkuth  coun- | CounHeHue 1o
Hy!0 peub 1o Teme: Other Stages | HeHne ¢ HCHoNB30- | TeMe.
of Developing Advertising | Banuem  mpodec-
Strategies. CHOHATBHOM
JICKCHKH.
Paznen 7.
Strategies of Persuasion in Advertising. Glittering Generalities
Kparkoe Kon HanmeHnoBanue O1leHOYHOTO CPEACTBA U
HalMEHOBAaHUE | pe3y npescTasnenue ero 8 KOC3
paznena JbTa Tokasarens? OBlafeHUs
(Moélyﬂﬂ) / Ta pe3yabTataMu 00y4deHus Texymmii ITpomexxyTounas
TEMBI 4 4
[E—— (e)gI}:; KOHTPOJIb aTTecTanus
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Tema 7.1 31 | CnocoOHOCTE 3HATE Koncnekr  nekcu- | YOpakHEHUs IJis
Strategies of JIEKCUYECKUN TPaMMaTUYECKHUH | YeCKOTO MHUHHMY- | CAMOCTOSITEIbHON
Persuasion in muHuMyM: Adjectives: degrees | Mma, rpaMMaTHKH, | paOOTHL
Advertising. of comparison. YCTHBIH OIpoc.

Glittering V1 | YMmers obmarbcs Ha ocHoBe | UreHue auanora ro | JleKiapupoBaHue
Generalities nuanora mo Teme: Strategies of | posmsim JMajora B mapax.
CPCmo Teme Persuasion in Advertising.

7.1 Glittering Generalities

V3 | CoBepllleHCTBOBATh M3noxute  coun- | CounmHeHHe 1o
IIUCBMEHHYI0O pe4Yb II0 TEME: | HEHHE C MCIIONIb30- | TEME.

Glittering generalities. BaHueM  mpodec-
CHUOHAJILHOU
JICKCUKH.

Y3 | CoBeplieHCTBOBATh yctHyto | CBOOOIHO OOGcyxaeHue 10
peub mo Teme: What other | roBoputs Ha Temy: | Teme: What other
slogans for commercials with | What other slogans | slogans for
Glittering generalities do you | for ~ commercials | commercials with
know? with Glittering | Glittering

generalities do you | generalities do
know? you know?
Tema 7.2 31 | Cnoco6HocTh  3HaTh  Jiekcu- | KoHCeKT — siekcH- | YrpakHEHUs 1is
Transfer. YECKHUU IPaMMaTUYECKUN | Y4ECKOTO MHUHUMY- | CAMOCTOSTEIbHOU
Testimonials MHHHMYM: some any, I’d like. Ma, TpaMMaTHKH, | paOOTHIL.
CPC o Teme YCTHBIH O1poc.
7.2 Y1 | YMers oOmatecsi Ha ocHoBe | Utenue nuanora no | JexnapupoBanue
nuaiora o teme: Transfer. POIISIM. Jajiora B napax.
Testimonials.

V2 | IlepeBoauth (co  cnoBapem) | UreHue TekcTa, | [IpaBunpHOE  mO-
TEKCT 1o Teme.  Transfer | orBeTs Ha | HUIMaHUE U W3JIO-
Strategies and Testimonials in | Bompocsr. KEHHE  TJIaBHOM
Advertising. HJIEV TEKCTA

V3 | CoBepuieHcTBOBaTh  IHUCbMEH- | CBOOOIHO Ob6cyxaeHue mo
Hylo peubr mo Teme: Which | roBoputh HaTemy: | Teme:  Which
strategy would you prefer? Which strategy strategy would

would you prefer? | you prefer?
Paznen 8. Appeal
Tema 8.1 31 CnocobHoCcTh  3HaTh  JeKkcu- KoHCHEeKT  jiekcH-| YmpaKHEHHS s
Appeal YECKHUU IrPaMMaTHYECKUH| YE€CKOr0 MHHHMYMa, CaMOCTOSTEIbHOMN
CPC 1o Tene MUHUMYM: other, another. rpaMMaTHKy, paboThI.
81 YCTHBIH OTIPOC.

V1 | YMmers 00mIaTecsa Ha OCHOBE Yrenue quanora mno JleKnapupoBane
nuanora mo teme: Appeal. pOIIIM. JMANOra B MAPAX.

V2 [l[lepeBoauTs (Co coBapem) UreHue Tekcra, IIpaBunibHOE T10-

TeKcT o Teme: Appeal. OTBETHI HA HUMaHHE U U3JI0-
BOIIPOCHI. JKEHUE TJIaBHOU
UJIEU TEKCTa

VY3 | CoBepiieHCTBOBATh N3noxute coun- Counnenue o
MHUCbMEHHYIO PEYb IO TEME:! HEHUE C UCIOJIb30- | TEME.

Types of Appeals . BaHHEM Ipodec-

CHOHAJILHOU
JIEKCUKHU.

30



V3 | CoBepiieHCTBOBATh YCTHYIO CB0001HO OO6cyxaeHue mo
peus o Teme: Choice between roBopuTh HaTeMy. | Teme. Choice
Transfer Strategies and Choice between between Transfer
Testimonials. Transfer Strategies | Strategies and
and Testimonials. | Testimonials.
Tema 8.2 v3 CoBepI1eHCTBOBATh YCTHYIO CB0001HO OO6cyxaeHue 1mo
Revision peus 1o Teme: Appeal. TOBOPUTH HaTeMy: | Teme: Appeal.
CPC o Teme Appeal.
8.2 Y4 | [lonoaHATH CIIOBApHBIH 3armac CBobomno nmpume- | CoBepiieHCTBOBA
o teme: Appeal. HSATH B pEUH JIEKCUKY| Th JIEKCUKY Ha
Ha Temy: Appeal. temy: Appeal.
Paznen 9. Marketing and Advertising
Tema 9.1 31 | CnocoOHOCTE 3HATH KoHxcnekr jgekcu- VYupaxHeHus s
Advertising in JIEKCUYECKUI MUHUMYM T10 YECKOr0O MUHUMY- | CAMOCTOSITEJILHOM
the Modern teme: Advertising in the Modern | ma, rpaMmmaruku, padoTHI.
World World YCTHBIH OIpOC.
CPC o Teme Y1 | YmeTh o0maTbcss Ha OCHOBE Urenue nuanorano | JleknapupoBanue
91 auanora o teme: Advertising pOJISIM. JIMajora B rapax.
All Over the World.
VY2 | IlepeBoauTs (co cioBapem) UreHue Tekcra, [IpaBunbsHOE MO-
TekcT 1o reme: Advertising in OTBETHI Ha HUMaHHE U U3I10-
the Modern World. BOIIPOCHI. KCHUE TJIABHOU
UJIen TeKCTa
CoBepI11eHCTBOBATH N3n0xuth coun- CounHeHue 1o
NHACbMCHHYIO P€Yb I10 TEME: HCHHUEC C UCTIONIB30- | TEME.
V3 | History of Advertising. BaHHEM npodec-
CHOHAJIbHOM
JICKCHKH.
CoBepI1IeHCTBOBATH YCTHYIO CBoboaHO Ob6cyxaeHue 1o
peub 1o Teme: Advertisementas | roBOpHUTh HAa TEMY: | TEMe:
v3 . . .
a Service. Advertisement as a | Advertisement as
Service. a Service.
4 Onucanue Npouexypbl olleHNBAHUSA
Pesynprarel 00y4yeHHS MO AMCHUIUIMHE, YPOBEHb CHOPMUPOBAHHOCTH KOMITETEHITHI
OLICHMBAIOTCSI MO  4YeThIpEX OanbHOW  IIKaJNe  OLEHKAMHU:  «OTIUYHO»,  «XOPOIIO»,

«KYHAOBJICTBOPUTCIIBHOY, «HCYHOBJIICTBOPUTCIILHO
TeKymaﬂ arreécTauuAa 1Mo JAUCHUILIMHE IMTPOBOAUTCA C LEIBIO CHCTEMAaTHUECKON IMPOBEPKHU

TOCTUXKEHUI

00y4aroIuXCsl.

O0bexkTamMu

OLCHHUBAaHUA

SABJIAKOTCA:

CTCIICHDb

YCBOCHUS

TEOPETUYECKUX 3HAHWW, YPOBEHb OBJIAJICHUS MPAKTUYECKUMU YMEHUSMH M HaBBIKAMH I10 BCEM
BUJIaM Y4eOHOM paboThl, KaueCTBO BHIMOJIHEHUS CAMOCTOSATEIbHOM paboTh, ydeOHas JUCIUIUIMHA
(aKTUBHOCTb Ha 3aHSATHSX, CBOEBPEMEHHOCTh BBIMOJHEHHUS pa3IMUHBIX BHJIOB 3aJaHU,
MOCEIIAEMOCTh BCEX BUIOB 3aHATHIA MO aTTECTyeMOW AUCLUIUINHE).

[Ipyn mpoBeneHHH MPOMEKYTOUHOM aTTECTALIMM OLIEHHUBAETCS JTOCTHUKEHUE CTYJIECHTOM
3alUTAaHUPOBAHHBIX 110 JUCIUIUIMHE pPe3yJibTaTOB OOYYEHHs, OOECIEeUMBAIOIIUX PE3YIbTATHI
OCBOEHUS 00pa30BaTeNbHOM NMPOrpaMMBbl B IEJIOM.

Kputepuu onieHuBaHus YCTHOTO OTBETA

(OLIEHOYHBIE CPENICTBA: cobecedosanue, YyCmHoe coooueHue, OUCnYm, OUCKYCCUsl)

5 0a/0B - OTBET MOKa3bIBaET IMPOYHBIC 3HAHHS OCHOBHBIX IIPOIIECCOB HM3y4aeMOM
MpeIMeTHOW 00JacTH, OTIMYaeTCs TIIYOMHOW U TIOJIHOTOM pPACKPBITHS TEMBI, BIaJICHHE
TEPMUHOJIOTHYECKUM armapaToM; YMEHHE OOBSCHATH CYyIIHOCTb, SIBIICHUI, TIPOIIECCOB, COOBITHH,
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JieNaTh BBIBOJIBI U 0000IIEHHUS, JaBaThb apryMEHTHUPOBAaHHBIE OTBETHI, MPUBOJUTH MPUMEPHI;
cBOOO/IHOE BJIA/ICHHE MOHOJOTHYECKOW peublo, JIOTUYHOCTh U IOCIENOBATEIbHOCTh OTBETA;
yYMEHHUE MPUBOJUTH MIPUMEPHI COBPEMEHHBIX MTPOOIIEM H3ydaeMoi 001acTH.

4 6anna - OTBET, OOHAPYKUBAIOIINI MTPOYHbIE 3HAHUS OCHOBHBIX MPOLECCOB N3Yy4aeMOn
MpeIMeTHOM 00JacTH, OTIMYaeTCs TIIYOMHOW U TOJHOTOW pACKpBITUS TEMBI, BJaJIeHUE
TEPMUHOJIOTHUECKUM aIllapaToM; yMeHHe OOBSICHITH CYIIHOCTb, SIBJICHUH, IPOLIECCOB, COOBITHH,
JieNiaTh BBIBOJBI M O0OOIICHHS, JaBaTh apryMEHTHPOBAHHBIE OTBETHI, MPHUBOJIUTH MPUMEPHL;
CBOOOJIHOE BJaJICHHE MOHOJOTMYECKOW PEUbl0, JIOTUYHOCTh M IOCIEA0BATEIHLHOCTh OTBETA.
OpHako JOIyCKaeTcsl OJJHa - IBE HETOYHOCTHU B OTBETE.

3 0asna — OTBET, CBUAETEIbCTBYIOIIMN B OCHOBHOM O 3HAaHUM IPOLIECCOB M3y4aeMOM
MpeIMETHOM 00J1aCTH, OTIIMYAIOIINIICS HEIOCTATOUHOM rITyOMHON U OJTHOTOM pPacKpBITHS TEMBI,
3HaHUEM OCHOBHBIX BOIIPOCOB T€OPHUH; €1a00 CPOpPMUPOBaHHBIMU HABBIKAMU aHAJIM3a SIBJICHUM,
MIPOLIECCOB, HEJAOCTATOYHBIM YMEHHEM J1aBaTh apryMEHTHPOBAHHBIE OTBETHl U MPUBOJAUTH
PUMEPHI; HEJOCTATOYHO CBOOOHBIM BIIAJICHUEM MOHOJOTHYECKOW pEedblo, JOTMYHOCTHIO H
MOCIIE0BATEIbHOCTRI0O OTBETa. JlomyckaeTcs HECKOJbKO OINMOOK B COJEPKAHUU OTBETA;
HEYMEHHE NPUBECTH NPUMEDP Pa3BUTUS CUTYyallMd, NMPOBECTU CBSI3b C JPYTMMH AaCHEKTaMH
M3y4aeMoi o0nactu.

2 0anna — OTBET, OOHAPY)KMBAIOIIMI HE3HAHHE IMPOIECCOB H3Y4aeMOW MpeIMEeTHOM
o0yacTu, OTIMYAIOIIMKCA HETNIyOOKMM PAacKpbITUEM TEMbl; HE3HAHHMEM OCHOBHBIX BOIPOCOB
TEOpHH, HeCHOPMUPOBAHHBIMH HABBHIKAMH aHAM3a SIBJICHHUN, MPOIIECCOB; HEYMEHHEM JaBaTh
apryMEHTUPOBAHHBIE OTBETHI, CIa0bIM BJAJICHHUEM MOHOJOTHYECKOW pPEeUbl0, OTCYTCTBHUEM
JIOTHYHOCTH M TOCJIEIOBATEIBHOCTHU. JOIMyCKarOTCs Cepbe3HbIe OMMOKH B COJCPKAHUU OTBETA;
HE3HaHHE COBPEMEHHOM MPOOIeMaTUKH N3y4aeMOi 00IacTH.

Kpurtepuu oueHnBaHusA NUCbMEHHOI padoThI

(OLIEHOYHBIE CPENICTBA: peghepam, dcce, KOHCHNEeKm, OOKIA0, mecm)

5 0anoB - CTYOEHT BBIpa3uj CBOE MHEHHE IO CQOPMYIMpPOBAHHOW mpodieme,
apryMEeHTHPOBaJ €ro, TOYHO OMNPEAEIIHNB ee coep)kaHue u coctapistomue. [Ipobaema packpoita
MIOJTHOCTBIO, BBIBOJIBI OOOCHOBaHBI. [IpWBeneHBl JaHHBIE OTEYECTBEHHOW M 3apyOeKHOM
JUTEpaTyphl, CTATUCTHUECKUE CBEJCHMs, WH(POpPMallMs HOPMATHBHO-NPABOBOTO XapakTepa.
CryneHT BiazieeT HaBBIKOM CaMOCTOSATEIBHOM PadOTHI 110 3aIaHHOM TEME; METOIaMH U ITpUEMaMH
aHaJM3a TEOPETHUYECKUX W/WIM TMPAKTHYECKHX AacleKTOB H3yyaeMoil oOsactu. DakTHUeCKUX
OIIMOOK, CBS3aHHBIX C TOHUMAaHUEM TTPOOJIEMBI, HET; Tpaduyuecku padoTa opopMiIeHa MTPABHIIBHO.

4 Oamna - paboTa XapaKTepU3YeTCS CMBICIOBONW LEIbHOCTBIO, CBA3HOCTBIO H
MIOCJIEZI0BATEIbHOCTBIO U3JI0KEHUS; OMYIIEHO He Oosee 1 ommbKu npu 00bICHEHUU CMBbICIIA UITH
cojiepkanus npooisiemsl. [IpoGiema packpeita. He Bce BBIBOIBI C/i€1aHbl M/WIIM 000CHOBAHBI. J[iis
apryMEHTallid  TPUBOMATCS  JaHHBIE  OTEYECTBEHHBIX M 3apyOeKHBIX  aBTOPOB.
[IpogeMOHCTPUPOBAaHBl UCCIIEAOBATENLCKAE YMEHHS M HaBBIKM. @DaKTHMYECKHX OLIMOOK,
CBSI3aHHBIX C TOHMMAaHUEM TIpoOieMbl, HeT. JlomymieHsl opHa-ABE OMMOKA B OGOPMIICHUH
paboTHI.

3 6aj1a — CTYJIEHT NPOBOJUT JIOCTaTOYHO CAMOCTOSITENIbHBINA aHAJIN3 OCHOBHBIX ATAIOB U
CMBICIIOBBIX ~COCTABJISIIOIIUX TPOOIEeMbl, TOHMMAaeT 0a30BbIle OCHOBBI M TEOPETHYECKOE
obocHoBaHueE BbIOpaHHOM TeMbl. [IpoGiiema packpbiTa He TOTHOCTHIO. BBIBO/IBI HE ClIeIaHbl U/UITH
BBIBOJIBI He 0OOcHOBaHBI [IpoBenmeH aHanmm3 mpoOiemMbl 0e3 TPUBJICUSHHS JOTIOTHUTEILHON
muteparypel. JlonmymieHo He Oonee 2 omuOOK B CMBICIE WIHM COJACPXKAHUU MPOOIEMBI,
odopmIteHUH PabOTHI.

2 6ansa - paboTa mpeacTaBisieT co00i Mmepecka3aHHbIN WM TTOJIHOCTHIO TIePENUCaHHbII
MCXO/IHBINA TEeKCT 06e3 Kakux Obl TO HU OBLJIO KOMMEHTapueB, aHanu3a. He packpeita cTpykTypa u
TeopeTuyeckas cocraBisomas Tembl. [Ipobiema He packpeiTa. BbBIBOABI OTCYTCTBYIOT.
JlonymieHo Tpu win 0ojiee TpexX OMUOOK B CMBICIIOBOM COJIEPKAHUU PACKPhIBAEMOM MPOOIIEMBI,
B 0(hOpMIICHHH paObOTHI.

KpnTeplm OICHUBAHUA TECTOBOI'O 3alaHUA
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Ouenka Omauuno Xopowo Yoosnemeopumenvno | Heyoosnremeopumenvro
Konuuectro o
o ot 81% 1o o 0
MIPaBUIIBHBIX 91% u> 90.9 % He menee /0% menee 70%
OTBETOB ’

KpnTepnn BBICTABJICHUS OLICHKHU CTYJACHTY Ha 3auere/ IK3aMeHe

(OLIEHOYHBIE CPEJICTBA:

VCMHbLIL ONPOC 8 hOpMe 0OMBemos8 Ha BONPOCHL OUNEMO8, YCMHbIL

onpoc 6 opme cobecedoBarUsl, BbINOIHEHUE NUCLMEHHBIX PA3ZHOYPOBHEBLIX 3a0ad U 3A0aAHUL,
KOMNIEKCHAs pacyemHo-epaguyeckas paboma, meopueckoe 3adanue, Ketic-3a0ada, nopmeoanuo,

npoexkm u m.n.)

Onenka 1o
MPOMEXYTOYHOM
aTTecTaluu

XapakTepucTuka KauyecTBa chOpMUPOBAHHOCTU KOMITETEHIIUN

«3auteHo» /
«OTJIMYHOY

CTyneHT AeMOHCTPHpPYET CHOPMHPOBAHHOCTH JAUCIHUILIMHAPHBIX
KOMIIETEHIIM ~ Ha  NPOJBUHYTOM  YpOBHE:  OOHapyKuUBaeT
BCECTOPOHHEE, CHCTEMAaTHYeCKOe M TJIyOOKOe 3HaHHe Yy4eOHOTro
MaTepuaa, yMeeT TECHO YBS3bIBaTh TEOPHIO C IPAKTUKOM, CBOOOIHO
CIpaBJIsIeTCA C 3aJadaMy, BOIpOCAMM U JPYTMMHU BHJAMH
IIPUMEHEHUs 3HAHUM, NPUYEM HE 3aTPyIHSAETCS C OTBETOM IpU
BUJIOM3MEHEHUH 33JaHUN, IPaBUJIBHO OOOCHOBBIBAET IPHUHATOE
pellleHne, BIIAJEeT PA3HOCTOPOHHUMH HaBbIKAMM U IIPUEMaMU
BBIIIOJIHEHUS IPAKTUYECKUX 3a]ad.

«3auTeHO» /
«XOPOIIIO»

CtyneHT AeMOHCTpUpYeT CGHOPMUPOBAHHOCTH IUCIUTUTHHAPHBIX
KOMITETEHIIM Ha 0a30BOM ypOBHE: OCHOBHBIC 3HAHHS, YMEHHS
OCBOEHBI, HO JIOITYCKAIOTCS He3HAYNTEIIbHBIC OINOKH, HETOYHOCTH,
3aTpyJHEHUS TIPU aHAJTUTHUYECKUX OTepalusax, MepeHoce 3HaHUN U
YMEHHI Ha HOBBIC, HECTAHIAPTHHIC CUTYAIIHH.

«3aureHo» /
«yIOBJIETBOPUTEHLHOY

CTyneHT AeMOHCTpUpyeT Cc(HOPMHUPOBAHHOCTh AUCHUUIUTMHAPHBIX
KOMIIETCHIIMM Ha IIOPOrOBOM YPOBHE: HMEET 3HaHUSA TOJIbKO
OCHOBHOIO Marepuajga, HO HE YCBOMJI €ro Jeraied, B XOJe
KOHTPOJIbHBIX MEPONPUITUH AOMYCKAIOTCS 3HAUNUTENbHbIE OMIMOKH,
HEJOCTATOYHO  IPAaBWIbHbBIE (bopMyIHPOBKH, HapyLICHUS
JIOTUYECKOW ITOCJIEIOBATEIILHOCTH B M3JI0KEHHHM IPOTPAMMHOIO
MaTepuanga, MCIbITBIBAET  3aTPYAHEHHUS TPU  BBIIOJHEHUU
MPaKTUYECKUX paboT, MpU ONEPUPOBAHUM 3HAHUAMU U YMEHUSIMU
IIpU UX IIEPEHOCE HA HOBBIE CUTYALINH.

«HE 3a4TeHOY /
«HEYTOBJICTBOPUTEIHHO»

CTYI[CHT ACMOHCTPHUPYCT C(I)OpMI/IpOBaHHOCTB JAUCHUTIIIMHAPHBIX
KOMIICTCHITUM Ha YPOBHE HHIKEC IMOPOroBOro: BBIABIACTCA IMOJIHOC
HJIA IIPAKTHYCCKHU MMOJIHOC OTCYTCTBUC 3HAHUI 3HAYUTEILHON 4acTH
oporpaMMHOIO Marc€puaia, CTYACHT [JOIMYCKAacT CYIICCTBCHHBLIC
OIJ.II/I6KI/I, HCYBCPCHHO, C OOJIBIIMMU 3aTPYAHCHUSAMU BBIIIOJIHACT
MPAKTUYCCKHUC paGOTBI, YMCHUA U HABBIKU HC C(bOpMHpOBaHLI.
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5. [IpuMepbI OLIEHOYHBIX CPECTB 1JIf IPOBe/IeHUs TeKYllel aTTecTaluu
5.1 Bonipoce! Ajs1 codecenoBaHus (YCTHOTO ONpPoca):

1. Pronouns.

2. Numerals.

3. To be.

4. There is there are.

5. Time.

6. Importance of Advertising.

7. Present Simple.

8. Plural nouns.

9. Types of Advertising. Introduction. Print and Marketing Advertising.
10. Present Simple positive.

11. Present Simple negative.

12. Present Simple questions.

13. Public Service and Media Advertising.

14. Broadcast Advertising and Radio Commercials.

15. Passive voice. Present Perfect Tense.

16. Present Perfect Tense.

17. Television and Online Advertising.

18. Passive voice Past Simple Tense.

19. Could\Will in polite requests.

20. Outdoor Advertising.

21. Grammar: Passive voice. Present Continuous Tense.

22. Product Placement Advertising. Covert Advertising.

23. Grammar: Passive voice Future Simple Tense.

24. Public Service Advertising.26. Infinitive of Purpose.

25. Definition and Concept of Advertising Strategies.

26. How to Develop Advertising Strategies.

29. More on the Stages of Developing Advertising Strategies.
30. Strategies of Persuasion in Advertising. Glittering Generalities.
32. Transfer. Testimonials.

34. Appeal.

35. Advertising in the Modern World.

36. Advertising a career in the US.

37. Mass Media in the US.

5.2 Temsl 3cce (peghepamos, 0oxkn1a00s, cooduenuir)

1. Group project: Importance of Advertising in Vladivostok.

2. Discussion: Types of Advertising.

3. Discussion in small groups: Online Advertising nowadays.

4. Report: The problems of outdoor advertising according to plan: a) definition b) forms c) the
ways of making it successful.

5. Discussion: Choice between Transfer Strategies and Testimonials.

6. Project Work.

1. Title page:

2. Content

3. Abstract

4. Description of project and its results:

a). Introduction;

b). View of literature;

c). Main part: vocabulary, listening, reading, talk (monologue and dialogue), writing.
7. Project Work: Marketing and Advertising & Mass Media in the US.

8. Mass Media and Advertising in Vladivostok.
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Kpurepum onieHnBanus:

Onenka “5” (oramuno -100% -91 %) - Bricka3biBaHUS COOTBETCTBYIOT TEME, UCTIONB3YETCS
JIEKCHKA TI0 OIPEICTICHHOM TeMe, UCITONIB3YIOTCS BCE IPAMMAaTHYECKH KOHCTPYKITUHU, HET TPYOBIX
(oHETHYECKUX OIINOOK.

Ouenka “4” (orimuno -91% -81 %) - craBuTCS, KOI1a €CTh HEMOJIHBIN 00BEM
BBICKA3bIBAHUS, BBICKA3bIBAHHS COOTBETCTBYIOT TEME, HE OTPAKEHBI HEKOTOPHIE TEMBI,
yKa3aHHBIC B 3aJaHUH.

Jlekcuieckue OMMOKY He3HAUYUTEIbHBIE, TOMMyCKatoTes (hoHeTHUecKkue omunoku. KoMMmyHuKamms
HEMHOT'0 3aTpyAHCHA.

Onenka “3” — (81% -71 %) - He3HAYUTENBHBIN 00BEM BBICKA3bIBAHHSI, KOTOPOE HE B ITOJHON
Mepe COOTBETCTBYET TEME, HE OTPAKEHBI HEKOTOPHIE aCTIEKThI B 33/IaHUH. boJIbIIIOe KOJIMYECTBO
IpyOBIX JEKCUYECKUX U TPAaMMATHYECKHUX OMMOOK. Pedsh BOCIIpHHUMACTCS C TPYIOM H3-3a
OOJIBIIIOTO KOIMYECTBA (POHETHYECKUX OIITHOOK.

Onenka “2” — (umxe 7190) - mosHOE OTCYTCTBHE MIOHUMAHKUE TAHHOM TEMBI, TOJHOCTHIO HE
OTPa’kKCHBI TPAMMATHYECKOE U JICKCHIECKOE TOHMMAaHNEe YCBOSHHOTO MaTepuaiia. Pedp
abCOIOTHO HE BOCIIPUHUMAETCS, a0COOTHOE OTCYTCTBUE (POHETUUYECKUX HABBIKOB.

6. HpI/IMepr OLCHOYHBIX CPEACTB 1Jisl IPOBECACHUS l'lpOMe)KyTO‘lHOﬁ aTrecranuu

6.1 ITpuMepsI TECTOBBIX 3a1aHUTH

Bapuanr 1

3aganue 1. BoiOepuTe npaBUIbHbIA BAPMAHT OTBETA U MOCTABBLTE IJIAr0J1 B HYKHYI0 (hopmy
B NPEAJIOKeHUSAX:

Ne 3aganue/Bonpoc Bapuaunrtsl oTBeTa JTajIoH 0TBeTa

n/n

1. I Linda. a).am, b).is c). are a). am

2. She 22 years old. a).is, b).are c¢).am a). is

3. We at the University now. a). isn’t b). are not b). are not
C). am not.

4. There __ two lamps in the hall. a). is, b). are b). are

5. There __ a sofa in the living —| a). are, b). is b). is

room.

6. I to the city center. a).am driving, b). is | a).am driving
driving, c). driving

7. He _ listening to music now. a).am listening, b).is | b).is listening
listening, c). listening

8. I anything at the | a).am not writing, b).is | a).am not writing

moment. not writing, ¢). not

9. My cat on the sofa. a).sleep, b).do sleep C). sleeps
C). sleeps

10. |1 in Moscow. a).live, b).do live a).live
c). doesn’t live

Bapuant 2
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3ananue 2. BoiGepuTe npaBu/IbHbII BADHAHT 0TBETA U MOCTABHTE IJ1aroJ1 B HYKHYI0 popmy
B NPeVIOKeHUSAX:

Ne 3aganue/Bonpoc Bapuantsl oTBeTa JTaJIOH 0TBeETA

n/n

1. Paul oranges. a).doesn’t like b).don’t | a).doesn’t like
like c).do like

2. Where ? a).do they live b). does | a).do they live
they live c). they live

3. My friend and | busy | a).been b).was c).were C).were

yesterday.

4. Jim born in 1995. a).were b).been c).was | c).was

5. He _ atthe cinema last night. a).were b).was c).been | b).was

6. We twice this year. a).has met b).have meet | c).have met
c).have met.

7. _____you ever karaoke? a).have sung b).have | a).have sung
sang c).has sung

8. I well for 3 nights. a).haven’t sleep b). | b). haven’t slept
haven’t slept c).hasn’t
slept

9. They last summer. a).didn’t meet b). didn’t | a).didn’t meet
met ¢). didn’t meeted

10. | What you last | a).did do b). did did c¢). | a).did do

weekend? was do
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BapuanTt 3

3ananue 3. BoiOepuTe npaBuJibHbINA BAPHAHT 0TBETA M MOCTABbTE IJ1aroJ B HY:KHYI0 (hopMy
B NPeJIOKEHUSAX:

Ne 3ananue/Bonpoc BapuanTbl oTBeTa JTaJI0H 0TBETA
n/n
1 Dad his car 2 hours ago. a).did wash b). washed | b). washed
c). was wash
2. We tea when our | a).was having b). were | c). were having
grandfather came. have c). were having
3. He the house this time | a).was painting b). were | a).was painting
yesterday. painting c). painting
4. Mary home when she | a).was walking a).was walking
met her old friend. b).walking c). walking
5. I did not go to work yesterday. | | a).wasn’t be feel b).wasn’t feeling
well. b).wasn’t feeling c).
weren’t feeling
6. I anything this time | a).wasn’t doing a).wasn’t doing
yesterday. b).weren’t doing c). not
doing
7. They cricket at 10 a.m. | a).not playing b).weren’t | ¢). wasn’t playing
yesterday. playing c). wasn’t
playing
8. at 8p.m. yesterday? | a).knitting she b).were c). was she knitting
she knitting c). was she
knitting
9. Why at you? a).were that woman | b).was that woman
staring  b).was that | staring
woman staring ¢). was
that woman stare
10. | Where were you yesterday evening? | a).was Vvisiting b).was | a).was visiting
I my niece at the | visitc). were visiting
hospital.

Kpurtepun ouenku:
— OLIEHKA 5 «OTJIMYHO» BBICTaBIsieTCs oOyuatomemycs, ecaud u3 30 BOIPOCOB MPaBUIILHO
oTrBeTH Ha 28 -30 BOmpoCoB.
— onenka 4 «xopomoy» eciu u3 30 BOPOCOB MPAaBHIBLHO OTBETHII HA 24- 27 BOIPOCOB.

— olleHKa 3 «y/AO0BJETBOPHUTEIbHO», eciii 3 30 BOMPOCOB MpaBMiIbHO OTBeTHN Ha 19- 23
BOIIPOCOB.
— OLIeHKAa 2 «HeyI0BJeTBOPHUTeabHO» eciau u3 30 BompocoB MeHee 18 BONPOCOB OTBETHMI

BEPHO.
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